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New feature helps sell homes! 


=m lelephone Planning 


EPO E You can tell prospec- 
PLANNED tive home-buyers that 
ale phone wiring is concealed. 
And that there are handy out- 
lets for plug-in phones throughout the 
house. This means they can change phone 
locations without drilling holes in walls. 
That you are providing for their future 
telephone needs. 

Illinois Bell is telling home-buyers about 
the convenience of Telephone Planning 
through its advertising. Your customers will 
be looking for these conveniences, so be 
sure you include Telephone Planning in 
your homes. It’s inexpensive to install while 
you’re building. 

Call us during your planning stages, and 
we'll help you include Telephone Planning 


in your blueprints. We'll be happy to work 
right along with you. In Chicago, call 
RAndolph 7-3351. Outside Chicago call your 
Bell Telephone Business Office. 


Curved streets are one of many features in Brook- 
forest Subdivision near Joliet. All the 1,250 homes 
will be Telephone Planned. 


Builder Luke Fogarty 
knows the value of 
features like Telephone 
Planning. He makes sure 
prospects know about 
them, by pointing 

them out. 


ILLINOIS BELL TELEPHONE 


Who reads 
CHICAGO’S AMERICAN ? 


ly 


‘| do’ says Phyllis Marotto 


Phyllis Marotto has 
been an American Air- 
lines stewardess for 1% 
years. A graduate of 
Siena High School, she 
is shown in the picture 
at the top of the page 
with Flight Captain 
Charles Lippincott of 
San Francisco, stand- 
ing in front of an 
American Airlines 
Boeing 707 jetliner 
flagship. 


“I meet the most interesting people, and I must be interest- 
ing, too. Conversation with passengers is an important part 
of my job. I must know about such a wide range of subjects 
as sports, national and world events...even business. So 
reading a daily newspaper is a MUST for me...and in 
Chicago my favorite newspaper is CHICAGO’S AMERICAN. 


“Another reason I like CHICAGO’S AMERICAN is because 
it gives me helpful tips on good grooming. Kay Canfield 
and Lydia Lane are tops. Also, I meet many Hollywood 
celebrities in my travels, and so I keep up to date on their 
activities through Louella Parsons. 


“Everywhere I go I have my favorite newspaper. Here at 


FAylle Yun 
CHICAGO’S AMERICAN 


WHOLLY OWNED SUBSIDIARY OF THE TRIBUNE COMPANY, CHICAGO, ILLINOIS- 


Sweet success from squeezing: lemon: 


It used to be that when you wanted 
lemon juice, you had to squeeze a 
lemon. At least that’s the way it was 
until one day in 1985 when a young 
Chicagoan went to his doctor and 
was told to drink lemon juice—and 
plenty of it. 

Before he knew it, following the 
doctor’s prescription got to bea chore. 
But, he wondered, if it was difficult 
for him, what about everybody else 
who used lemon juice? Why not do 
their squeezing for them? 

Why not? 

With limited capital, he started 
squeezing. Success soon followed. The 
American housewife was already be- 
ginning to snap up products that 
saved her time in the kitchen. Lemon 
juice that you could pour out of a 


bottle without touching the lemon or 
the squeezer was one of them. 

Ten years later, the young man’s 
lemon juice was a well-known product. 
In fact, so well-known that he was 
unable to keep up with the increasing 
demand. Obviously, something had 
to be done. And to do it—in order 
to expand his production—he esti- 
mated he would need $100,000. 

The first bank he approached was 
The First National Bank of Chicago. 
He had been told that our Division E 
officers know food processing, would 
appreciate his potential, and would 
lend him the money. And that’s ex- 
actly what happened. 

Since then, that original loan has 
been followed by others to help ex- 
pand this unique business. Today, it 


is a multi-million dollar concern thi 
still happily squeezes lemons—ai 
now, limes, prunes—even figs. 

This story is only one of mat 
success stories known to us. We thii 
it demonstrates one of the basic a 
vantages of being a customer her 

Officers in the 11 Divisions of o 
Commercial Banking Department a 
alert to growth potential—and the 
imaginative service encourages | 
Each Division serves one group 
industries exclusively and constant 
studies its developments. That’s wl 
you’re sure of getting specializ 
knowledge and assistance. So, whe 
ever your business—food processil 
or furniture manufacturing—writ 
wire or call us today! 


The First National Bank of Chicago 


Dearborn, Monroe & Clark Streets « Building with Chicago since 1863 
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Something exciting is | Volum e 
happening in com. eoT Number 6 ® July, 1960 


munications and Chi- 
cago is in the vanguard 
» the booming video tape industry. 
starting on page 15, NBC’s William Contents 
fuffman tells how, in a few short 
nonths, new uses have been found Video Tape — Booming New Chicago | 
vy business and industry for a me- NCH SU lay 2 22h aa oP By William W. Huffman 15 i 


tium which previously had been 4 | 
-onfined to television studios. Huff- : pow imat and Where To Sell, [n Receptive | 


man forecasts Chicago’ i ee crceas «Markets: 2a es rel 1. | 
S$) Fise (asa | 
enter for national production of Chicago's Century as Foster Parent_of 
deo tape presentations of many Presidents Miner tka Tks oT oe By Dorothy McGuinn 18 
-ypes and applications. Busimessesigh lights) nuPictUress.c.ase 2. lee eee 20 
: ae Overseas Visitors Make U.S. Cash Registers 
The United States is going all out ENGNG oe ee a) SS sth ha So By Phil Hirsch) 23 | 
© promote tourist visits by na- 
jonals of other countries. On page 
#3, Phil Hirsch points up the many 
ways in which Chicago area _busi- Regular Features 
sess will profit through increased : 
‘oreign visits. Increased tourism, he 
says, will help bring U. S. balance Eyevon Chicagoland... dean! i i 5 
of trade figures more nearly into MIGVASBEUISINCSS 0 jee on) fe oe ee s/ 
equilibrium. emEaIiOr Seager) Niet acme tana is AALS Levit zit 0 1] ; 
* * * a 
. ncremianere andvEVerywherest toa. Ce eee 12 | 
gbe year ey ae DEE Industrial Develo ments in the Chica fe) Area PS 33 l 
ago’s century as the site of more P g | 
Aational political conventions than diranspormationsand: Crafficl.2:2.... 7 ee 27 1 
eny other city in the country. Dor- hj i 
athy McGuinn in “Chicago's Cen- C pcema Sco Ship Sailings Soa. wane anne nnn 40 4 
‘ury as Foster Parent of Presidents” PScHClation LINGWS 9. see hore. el ee ee 42 
om page 18 recounts the history of STEM eMmee |fida os Mare ba tNe es yy le ee 48 


major political conventions in this 
sity, beginning with Abraham Lin- 
-oln’s nomination in the “Wigwam” 
duilt especially for the convention. 
i * & * Published since 1904 ... by the Chicago Association of Commerce 
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If you attended the Chicago In- 
ernational Trade Fair and the 2nd . 
Shicago World Marketing Confer- | Alan Sturdy, Editor Walter Beverly Dean, Associate Editor 
ence, you'll enjoy the “album” of 


. ) Gordon Rice, Advertising Manager 
dictures recording these outstand- 


Published monthly by The Chicago Association of Commerce and Industry, with 
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Bankers with 
a 25,000 mile 
reach 


Now the Harris smooths 


your way to 99 countries 


As the world keeps shrinking (Chicago to 
London: 10 hours) the Harris keeps grow- 
ing on the International scene. Today, we’re 
in direct touch with over 100 correspondent 
banks in every country in the world except 
Red China, Mauritania, and North Korea. 
(Mauritania doesn’t yet have a bank.) 

For commercial customers, we can trans- 
fer funds to any major city open to U. S. 
trade, issue letters of credit, trace and col- 
lect foreign receivables, and furnish credit 
reports on firms and individuals. 

Whether you’re planning new markets 
or a holiday in St.-Moritz, you'll find us 
quite helpful. We suggest you talk to Mr. 
Robert Maynard, Manager of our Interna- 
tional Department, or any member of his 
staff. 


Now we serve you all these ways: 


Checking Accounts - Savings Accounts - Com- 
mercial Loans - Personal Loans - Home Mortgage 
Loans - Safe Deposit Boxes - Personal and Cor- 
porate Trusts - Tax-exempt State and Municipal 
Bonds - International Banking - Correspondent 
Banking. 


New Home for a great tradition 


This is the enlarged Harris Bank Building at Clark and 
Monroe Streets, with the 23-story addition soon to be 
completed. Here in Chicago’s newest large banking 
home, the Harris tradition of personal service continues. 


HARRIS =BAN 


Organized as N. W. Harris & Co. 1882—Incorporated 1907 
111 WEST MONROE STREET—CHICAGO 90 


Member Federal Reserve System .. . Federal Deposit Insurance Corporation 
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EYE ON CHICAGOLAND 


Thomas H. Coulter 


Dear Member: 


The Chicago International Trade Fair has established itself 
as a major event in world trade. At the same time the Chicago World 
Marketing Conference...held in conjunction with the Fair...has attracted 
an international audience that looks to Chicago for leadership in trade 
between the USA and the world. 


This year's registrants came from a number of overseas countries 
...and hundreds of Chicago businessmen...becoming aware of new profit 
opportunities in export trade...registered for the two day sessions. 

Among the vitally important information obtained at the conference 
was the how...what...and where...of selling Chicago-made products abroad. 
A digest of the ten reports of the teams of the Bureau of Foreign Commerce 
..-U.S. Department of Commerce...to the Conference begins on page 17 of this 
issue of COMMERCE. Every Association member can profit by reading it. 


And...orders are now being accepted for the complete proceedings 
...papers...and discussions of the 1960 Conference. The publication will 
carry many more details on market opportunities for Chicago business. 

In their second year...both the Chicago International Trade Fair 


and the World Marketing Conference attained a maturity and a global respect 
beyond your Association's immediate hopes and expectations. 


France...which this year was not represented with a national 
pavilion...has announced its decision to participate in a large way in the 
1961 Fair...to be held in the new Chicago exposition hall on the lakefront 
...McCormick Place. Commercial Attache for France in Chicago...Marcel 
Fauriol...said that France is buying larger volumes of goods and products 
from the United States...especially from Chicago and the Midwest. "Our 
country is undergoing a big industrial expansion...and so we are buying 
machinery and machine tools...much of which is obtained from the highly 
industrialized Chicago Area," he said. 


This is also true of most European countries as well as the newly 
independent, lesser developed nations...The growing opportunities in foreign 
trade are very large...Chicago businessmen now can develop them profitably 
through the Port of Chicago...in the new era of the jet age which brings 
Chicagoans within 35 hours of any city in the world. 


Most of this year's exhibiting nations are planning for the ilshew 


Fair as are a number of others which have not previously exhibited. Thus 
the Fair and the World Marketing Conference...in two short years...have 


‘become established...important...factors in building international commerce 


and profitable export opportunities for the Chicago business community. 


Sincerely, 


Chief Executive Officer, The Chicago 
Association of Commerce and |ndustry 
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Rendering of New Plant now under construction for Freightliner Corporation 


Fourteen New Plants Now Located in 
Clearing’s 73rd Street District 


73rd Street and Cicero Avenue 


A NEW MODERN DISTRICT 
FOR MODERN PLANTS 


Choice Sites Available 


CLEARING 


FIRST NATIONAL BANK BUILDING 


Clearing Industrial District, Inc., has four 
modern industrial districts in the Chicago area. 
The company offers the services of a complete 
engineering and construction department, archi- 
tect and financing on either a long term lease 
or purchase contract; in short, every detail 
toward a completed project. 


For further details address inquiries to “Clear- 
ing Industrial District, Inc., 38 South Dearborn 
Street, Chicago,” or call RAndolph 6-0135. 


INDUSTRIAL DISTRICT, Inc. 


CHICAGO 3, ILLINOIS 
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™ORPORATE profits as reported 
« for the rest of 1960 will bear 
lose attention. Always important, 
lhe earnings figures this year have 
sarticular significance for the busi- 
ess outlook. 

First quarter earnings overall were 
jistinctly disappointing. Sales vol- 
mes are high, but profit margins 
re under strong pressure. Earnings 
pesults, too, have been quite mixed 
‘ith unusually wide differences 
ong firms and industries. Further 
jisappointments in profits could 
pave adverse consequences for busi- 
ess expenditures on plant and 
quipment and for the stock market. 
The profit situation for 1960 may 
bet turn out quite satisfactorily. 
eusiness executives are profit-mind- 
fl and are giving major stress to 
uilding profit margins, or even wid- 
ming them. Barring the unlikely 
went of a business downturn start- 
g in the near future, third and 
yurth quarter profits this year are 


J SPULATION AND GENERAL 
_ GROWTH TRENDS 
Population—Met. Chicago—6,725,542 
(April 1, 1960) (1960 Census of Pop.) 
Recorded Births: 
_ —Chicago 
+ —Metr. Area (6 Ill. Counties) 
Recorded Deaths: 
_ —Chicago 
= —Metr. Area (6 Ill. Counties) ______ 
| Marriage Licenses (Metr. Area)______ 
| No. of Main Tel. in Serv. (Il. Bell) (000) 
—Business Telephones 
~ —Residential Telephones 


ADUSTRY: 

Index of Ind. Production (1947-49=100) 
PSteel Production (000 Tons) 
| Petroleum Refining (Jan. 1957=100) 
(Ind. Gas Consumed—Chgo. (000 Therms) 
i Electric Power Prod. (000,000 K.W.H.)__ 
[Dressed Meat Und. Fed. Insp. (1953=100) 


HRA DE: 

Dept. Store Indexes (1947-49=100) 

_ —Sales (Seasonally Adjusted)... 

-—Inventories (Seasonally Adjusted) 

| Retailer’s Occupation Tax Collections 

(Municipal Tax Excluded) (000) 

-—Chicago : 
—Chicago Metr. Area (6 Ill. Counties) 

Consumer Price Index (1947-49=100) 

_ All Items—Chicago 

New Pass. Cars—No. of (R. L. Polk) 


i 
i 


W—-Total of 5 months. Tx=Total of 4 months. A=Average of 5 months. 
minary. NA=Not Available. *Indicates residential vacancy rate. r=Revised. 


1960 Profits Guide To Future 


By JOHN LANGUM 


Vice President for Business Research and Statistics, 
Chicago Association of Commerce and Industry, 
and President, Business Economics, Inc. 


bound to be well above those in the 
corresponding period last year. This 
is because comparisons for the sec- 
ond half of 1960 will be made with 
levels of industrial activity severely 
depressed by the steel strike last 
year. This favorable setting may 
bring second half profits up enough 
over last year to counterbalance the 
disappointing record of the first half. 
For this reason, the calendar year 
1960 will probably see a new record 
high in corporate profits. 


Corporate Profits Up 


The experience so far, however, 
has been disappointing. In the first 
quarter of 1960 corporate profits 
overall were up over last year by 
only a small percentage margin. For 
all manufacturing corporations, 
sales in the first quarter of 1960 
were up 6.2 per cent over the cor- 
responding period a year ago, but 
profits after taxes were up only 4.4 


1960 5/60 vs. 5/59 % Change 
May April March May, 1959 % Change 1960 From 1959 
7,512 7,426 7,896 7,877 — 46 T 37,983 — 26 
12,067 11,887 12,598 12,297 —19 T 60,354 — 15 
3,151 3,252 3,413 3,205 a T 17,379 + 3.1 
4,907 4,940 5,157 4,868 + 0.8 T 26,350 + 3.7 
5,081 4,736 3,090 4,599 +10.5 20,437 ae Del 

326.8 325.9 324.5 315.9 + 35 LM 3268 + 35 
1,698.6 1,694.8 1,694.6 1,639.2 + 3.6 LM 16986 + 3.6 
134.5p 137.6 138.9 1389 —32 A 138.2 + 3.5 
1,738.7 1,965.6 2,209.6 1,672.1 + 4.0 T. 10,1823 +1 08 
N.A. 102.5 100.6 102.1 N.A. Ax 1086 —2.1 
13,774 15,333 16,672 14,647 — 6.0 T 78,550 — 24 
1,848 1,901 2,131 1,861 = ts T 10,037 + 6.0 

64.1 61.3 60.0 81.9  —21.7 A 614. —23.7 
118 134 120 127 70 A 122 + 08 
143 140 143 133 + 7.5 A 142 + 68 
N.A.  $ 10,082 $ 9,312 $ 8,547 N.A. Tx $ 41,693 +171 
N.A. $16,801 $15,345 $ 14,077 N.A. Tx $ 69,021 + 3.0 
1s 

129.6 129.5 129.2 174 he A 120:3) 9a 
N.A. 31,663 29,098 29,235 N.A. Tx 109,502 + 9.3 


Ax=Average of 4 months. LM=Latest month. p=Pre- 
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per cent. Earnings reports for the 
second quarter of 1960, soon to 
come out, will likely be well below 
the all-time peak rates of the second 
quarter of 1959. At that time, the 
seasonally adjusted annual rate of 
total corporate profits after taxes 
was $27 billion. By comparison, first 
quarter 1960 total profits, not yet 
announced, were at a rate of some- 
where around $25 billion. Beyond 
year-to-year comparisons, of course, 
the basic direction of rates of profits 
will have prime importance. 
Even more significant, profit mar- 
gins and returns on equity in the 
first quarter of 1960 were rather low 
for such a high degree of industrial 
activity. For all manufacturing cor- 
porations, profits after taxes per dol- 
lar of sales were 4.7 cents, up from 


Cumulative—5 months 


(Continued on page 26) 
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the recession levels in 1958, but 
much less than the levels which pre- 
vailed in the second quarter of 1959 
and several quarters in 1955 and 
1956. Similarly, the annual rate ol 
profits after taxes on stockholders’ 
equity-was 9.8 per cent, again up 
from the recession rates in 1958, but 
less than the 12.5 per cent rate for 
the second quarter of 1959 and most 
of 1955 and 1956. 


Unusual Combination 


The excellent profit showing in 
the second quarter of 1959 resulted, 
of course, from the unusual combi- 
nation of a high level of industrial 
activity and the full benefits of cost- 
cutting undertaken in the recession 
of 1958. ‘The promise of a return to 
the profitability ratios which had 
prevailed in 1955 before the long 
decline in 1956 and 1957 and the 
sharp drop in 1958, however, seems 
to have vanished. 

The behavior of corporate profits 
over the short-run is the net result 
of three basic determinants. First is 
changing levels of industrial activ- 
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, PSN le 
Profits 


after Taxes 
Per Dollar 
2 of Sales 


1955 


1956 1957 1958 1959 1960 
ity. As business sales vary in re- 
sponse to changing business condi- 
tions, considerable leverage is ex- 
erted upon profits. Generally, gains 
in sales will result in much larger 
gains in earnings. Similarly, losses 
in sales will result in much larger 
declines in earnings. 

Second is profit margins. The ra- 
tio of profits, either before or after 


taxes, in relation to sales will vary 


-- PRETO 


4445 Cottage Grove Ave. e Chicago 15, Ill. 


to some considerable extent wy 
major changes in the degree of © 
dustrial activity. Beyond this, ha 
ever, are all the factors involved 
the relationship of prices to wi 
costs—such matters as increases 
labor costs, the extent to whi 
prices may be pushed up in respoy 
to higher costs, competitive pi 
sures downward on price structur 
the efficiency with which busin 
enterprise is conducted, and 1 
cost-reducing efforts of technologi 
improvement and capital outla 


Inventory Valuations 


Third is the special significa 
of the effect upon profits of inve 
tory valuation from changing pric 
When prices are rising, prob 
emerge from inventory valuations; 
lower levels of costs. Such pro 
however, are highly vulnerable 
any tapering off of such price 
creases. The Department of Co 
merce includes corporate profits } 
fore taxes in national income o 
after adjustment for inventory vai 
ation. 
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Allen-Bradley 
Bulletin 700 Type BR Relay 


FORGET SOMETHING? 


If an essential operation was overlooked until after 
installation, it’s a simple matter to add one or two 
switching poles to the base of a standard Type BR 2, 
4, or 6-pole relay. Type BR Relays are manufactured 
in open models for central control panel installations 
or enclosed for individual operations. Waterproof and 
explosion-proof housings are available. 


“IVE RELAYS IN ONE 


mm a matter of seconds—with only a screwdriver—a 
ingle Type BR relay can be arranged to do the work 
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Please send more information on Allen-Bradley Bulle- 
tin Type 700 BR Relay. 


\f five different relays! Contacts may be changed from Name 

.ormally open to normally closed positions (or vice Title 

ersa) while on the job, without removing the relay ee 
1 


its wiring. Built to withstand millions of operations, 
vith no possibility of magnetic sticking. Double-break 
ilver contacts never require servicing nor attention. 


ee a » REVERE srecraic suppcy co 


2501 W. WASHINGTON BLVD. - SEeley 8-3636 - CHICAGO 12, ILLINOIS 
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Natural Gas engine provides economical 
air conditioning at Sipi Metals 


Sipi Metals Corporation, founded in 1906, hi 
been refining nonferrous metals for large manufa 
turers in heavy industry throughout the Unite 
States since 1933. When Sipi Metals remodel 
their plant offices, an internal combustion natury 
Gas engine was specified to power the Gas air con 
ditioning unit. Natural Gas is used in the engir§ 


to operate the reciprocating compressor. This urf 
has a capacity of 22 tons, but can modulate dow 
to as little as 4 tons depending upon the coolin 
needs of the plant offices. 


Natural Gas engine driven compressor units hay 
achieved an outstanding reputation for dependd 
bility and long service. Performance is loa 
matched with varying speed engine and automat 
cally unloading compressor. You get the ultimat 
in economical refrigeration with low-cost nature 
Gas since these units use as little as 12 cubic fee 
per ton per hour. 


Other types of modern Gas air conditionin 
equipment are available, too, in capacities rangin 
from single units of 3 to 1,000 tons and over. Th 
can be installed in multiples or in combinations t 
provide any amount of air conditioning required 
Whether you choose natural Gas engine driv 
compressor unit, absorption refrigeration, stear 
turbine driven centrifugal compressor or steam je 
equipment, you can depend on Gas for economicc 
operation. For more information on Gas air condi 
tioning, dial our new number 431- 4000, Extensio 
2449. One of our engineers will be glad to discus 


A 22-ton reciprocating compressor driven by a six-cylinder natural - : . 
Gas engine cools the offices of Sipi Metals Corporation at 1708 the application of Gas to your particular needs. ' 
N. Elston Avenue, Chicago. 


PEOPLES|\\GAS INnbUSTRIAL DEPARTMENT 


ome LIGHT AND COKE COMPANY 
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rogress At Chicago’s Airports 


eal progress is being made in relieving Chicago’s 
ficult airport problem. The transfer of flights from 
idway to O’Hare already has made a noticeable 
duction in congestion at Midway. Between June, 
‘57 and June, 1960, daily flights using Midway have 
ven reduced from 950 to 670. Over the same period, 
¢ number of flights at O’Hare has been increased 
9m 175 to 312 daily. Of the 312, approximately 25 
r cent are the big jets which were not in service 
‘0 years ago and which carry twice as many passen- 
ws as the largest piston aircraft. 
Construction work at O’Hare is progressing rapidly 
mt is somewhat behind projected schedule because 
the unusually severe 1959-60 winter. However, the 
nway being extended to 11,600 feet will be ready 
i service within two or three weeks. This will give 
uicago a strip capable of handling fully loaded jets 
© non-stop long distance international flights. 
Customs clearance for international travelers is still 
“ing handled in a temporary building. In recent 
onths, marked improvements have been effected in 
€ service and in the appearance and comfort of 
e facilities, however. 
As work advances toward completion of the $120 
illion building program at O’Hare, further prog- 
Ss can be expected. And when the entire job is 
mpleted in 1962, Chicago will have an airport 
jualling, if not surpassing, the world’s best. 


oom For Economy! 


he parent whose college education cost $3,700 may 
rend more than $10,000 to send one son or daugh- 
r to the same college for four years beginning in 
160. In 1970, students in private colleges may face 
tal costs averaging $15,000 and the college educa- 
mn gained during the years beginning soon after 
80 may require a total of more than $20,000. 

In tax-supported institutions the cost of attending 
liege has increased from approximately $2,700 in 
1e period ending with 1940 to $7,500 or more be- 
nning in 1960. Students entering public institu- 
ms in 1970 may be expected to spend $11,000 and 
ese entering in 1980 can anticipate total expendt- 
res of $15,000 or more. 

More than 1,000,000 students may be attending 


editors page 
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colleges-in which the annual tuition and fee charges 
average $1,000 or more before 1965. Add room and 
board, books and supplies and all related expenses 
and the total cost of a college education will exceed 
$12,000 for these students and their families. 

Four years ago, when the current group of pros- 
pective college freshmen were entering high school, 
only 30,000 students were attending colleges which 
made a tuition and fee charge of $1,000 or more. 
Now more than 300,000 students attend colleges 
which levy a tuition and fee charge of between 
$1,000 and $1,500 per year. 

The foregoing startling facts and forecasts are 
made by the Division of Educational Research and 
Services of the College Life Insurance Company of 
America. Everyone has known, of course, that the 
cost of providing and obtaining higher education 
has been rising. The fact that this trend will con- 
tinue, and perhaps at an accelerated pace, has not 
been so widely recognized. 

The problems these soaring costs present will be 
felt in the future by more and more families. In 
1940, when the parents of some of today’s freshmen 
were graduating, college enrollments were equal only 
to 15 per cent of the total college age population. 
Now the enrollment equals 40 per cent of the college 
age group and is still headed upward. 

Business and industry, with its ever increasing need 
for college trained people, has a deep interest in this 
trend in costs along with parents. 

These hard facts explain why there is a budding 
movement in college administrative and teaching 
circles to find ways of cutting the cost of imparting 
“higher education.” Can the time required to earn 
a degree be reduced? Can teaching methods be 
streamlined and accelerated? Can student living be 
made a little more spartan? 

Soon half the families in the country, most of whom 
have not one but several children, will have a vital 
stake in the answers the academic world provides for 
such questions. 


len Ainley, 


CALUMET HARBOR 
TERMINALS, INC. 


“Chicago’s Five Way 
Terminal” 


FACILITIES 


2,500 Ft. Bulk & Package Freight 
Docks Situated at Junction of 
Calumet River and Calumet Sag 
Channel and Lake Calumet 


Liquefying and 
Drumming Facilities 


Reciprocal Switching 
All Railroads 
Dock Side Tracks 


150 Car Capacity 
Local Cartage—Truck Lines 


Modern Mechanical Handling 
Equipment 


General Merchandise 
Warehousing 


32 Acres Open Yard Storage 
6 Acres Buildings 
Property Completely Fenced 
Twenty-Four Hour Guard Service 


Mitchell 6-1400 


WAREHOUSEMEN — MARINE 
TERMINAL OPERATORS 
LOCATED ON LAKE CALUMET — 
EXCELLENT TRANSPORTATION 
NETWORK 


STEVEDORING 


The 
Original 
Stevedore 
Marine 
Operator 
At 
Lake Calumet 
Harbor 


CHICAGO CALUMET 
STEVEDORING CO. INC. 


GENERAL STEVEDORE CONTRACTORS 
— HEAVY LIFTS — VESSEL AND 
BARGE OPERATIONS 


CALUMET HARBOR 
TERMINALS, INC. 


12800 Lake Calumet Harbor Dr. 
Chicago 33, Illinois 
Mitchell 6-1400 


e Home-made Executives — A 
growing shortage of executives has 
touched off a major new effort by 
U. S. corporations to develop their 
own management talent, according 
to Industrial Relations News. The 
IRN survey indicates that 36 per 
cent of U.S. corporations have for- 
mal management development pro- 
grams, with two-thirds of these set 
up in the last three years. Another 
27 per cent are either on the verge 
of installing similar programs or 
plan to formalize their procedures 
in the near future. Many programs 
are being set up on a highly in- 
dividualized basis. This, it appears, 
would tend to de-emphasize the use 
of standard “package” training 
courses in specific supervisory skills. 


© Unusual Newspaper Supplement 
— Plans for publication of a news- 
paper supplement that will outline 
ways in which banks can help family 
“money managers” streamline the 
management of their personal and 
family finances have been announced 
by the Cxicaco TriBuNE. Called 
“Banking Is Your Business,” the sup- 
plement will be introduced with a 
full-color cover, and will be circu- 
lated to approximately 900,000 Chi- 
cago area families as part of the 
regular Chicago Daily Tribune on 
Tuesday, September 20, 1960. Ac- 
cording to William Clark, Tribune 
financial editor, contents of the sup- 
plement will consist primarily of 
information intended to help the 
individual householder and his fam- 
ily increase their home management 
efficiency by making the most of 
services offered by the modern bank. 


° Toledo Tackles Blight — Toledo 
has joined the growing list of cities 
doing something about urban blight. 
The Ohio city of 370,000 population 
has developed a master plan to re- 
new a 100 acre wedge of decaying 
property adjoining the central busi- 


ness district. Preliminary plans ce 
for a civic auditorium, tower-ty 
office buildings, pedestrian mal 
high-rise and garden-type apartm 

buildings, a motel, stores, packii 
facilities and waterfront beautific 
tion. The blighted area fronts « 
the Maumee river and extends 

the present civic center which er 
braces city, county and federal offi 
buildings. 


e Isotopes Bombard Costs — Co 
cutting results obtained from indv 
trial uses of isotopes stimulated 
sharp 26 per cent increase in 19: 
in the number of firms granted 
censes to use them, according 
Commerce Clearing House. Prof 
able uses of these by-products 
atomic energy have now attracted 
total of more than 1,600 licensee 
compared with less than 1,300 a ye 
ago. Whole new fields of isotoy 
applicability have opened up, i 
cluding the unexpected develo! 
ment of a process through whic 
gaseous chemical mixtures a 
quickly and economically analyze 
the CCH report says. 


¢ New Savings Plan— A new li 
insurance company, Funded Securit 
Life Insurance Company, has beg 
selling a unique policy. The n 
plan combines a systematic meth 
of saving in a four-way financial pr 
gram providing: One, withdrawab 
funds for emergency use; two, gu 
anteed savings funds; three, equi 
funds; and, four, completion of i 
surance. Under the plan, 40 p 
cent goes into a mutual fund of 

plan holder’s choice and 60 per ce 
goes into a life insurance progra’ 


which includes a cash emergen 
fund. 


¢ Employe Travel Insuranc 
Grows —The proportion of cor 
panies providing their emplo 
with some form of insurance again 
business travel hazards had ris 


(continued on page 34) 
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AS YOU 


TRAVEL 
ASK US 


Get the answers at Standard Oil Dealers 
... always just ahead! 


All over Mid-America, Standard Oil Dealers 
stand ready to answer your travel questions. 
Looking for a place to sleep? A place to eat? 
A street address? See your Standard Oil 
Dealer for any kind of local information... 

AR D plus those other things so typically Standard: 
STAN D dependable car-care, finest products, clean 
restrooms. You'll find it a rewarding habit, 


stopping at Standard Oil Dealers, who invite 
you... “As You Travel—Ask Us.” 


You expect more from Standard ...and you get it! 
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Charlie Weaver and his 


helper, Marie MacDonald, as they appeared in the Tyrex video tape closed circuit 


F 
Commerce 


. 


ideo Tape— 


Booming New Chicago Industry 


illiam W. Huffman 


id OLL TAPE!” the director 
intones, setting in motion 
the coordinated effort of 

ethaps 30 people and complex 
yuipment which will arrange a se- 
es of electronic impulses on a two- 
ich wide strip of plastic tape to 
eate a television picture. 

Each month during 1960, more 

1an 44 million feet of video tape 

ill roll past the electronic record- 

w heads of the tape machines, 

aphically illustrating the accept- 

ice and use of this relatively new 
chnique which is revolutionizing 
1c electronic communication media. 

While most video tape recording 

ill be done by and for the tele- 

sion industry and its advertisers, 

deo tape has a_ potential which 
es far beyond what the viewer 
es on his home screen. The appli- 
tions of video tape for communi- 
tion in industry and other non- 

‘oadcast purposes are of far-reach- 

significance. Chicago, which has 

ng been a leader in pioneering 


ly 
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MANY APPLICATIONS EXIST FOR COMMUNICATION 
IN INDUSTRY FOR THIS TOOL OF TELEVISION 


By WILLIAM W. HUFFMAN 


National Broadcasting Company 


new techniques of communication, 
will have a large stake in this boom- 
ing new industry. 

Recently the Chicago headquar- 
tered Norge Home Appliances Divi- 
sion of the Borg-Warner Corporation 
introduced their 1961 line of ap- 
pliances to an audience of 12,000 
distributors and dealers in 75 cities 
across the country. This presenta- 
tion was made simultaneously in 
these cities and is claimed to be the 
most extensive closed-circuit tele- 
vision production ever utilized in 
the major appliance field. 

Judson S. Sayre, chairman of the 
board of the Norge Division of 
Borg-Warner, said the large TV 
screen technique was selected in part 
because of the great impact it gives 
the company’s message. 


Originating Locations 


The various originating locations 
for the video tape portions of the 
presentation were the Norge and 
Borg-Warner headquarters, the R. G 
Ingersoll Research Laboratory in Des 
Plaines, Illinois, and the studios of 
TV station WBKB, whose facilities 
were used in the production. The 
TelePrompter Corporation provided 
the closed-circuit network equipment 
and technical services. 


Last fall Tyrex, Inc., trade associa- 
tion for five viscose cord makers, 
presented an hour-long video tape 
sales show. Featuring top-flight TV 
entertainers, the production was 
shown to invited theatre audiences 
in 30 cities. Tyrex thus was enabled 
to reach 20,000 sales prospects lo- 
cated over the entire country within 
3 weeks. This technique of indi- 
vidual city showings permitted the 
Tyrex field men to invite guests 
and to be on hand for the show 
itself with their prospective cus- 
tomers. ‘This event is part of Tyrex’s 
over-all sales promotion effort, which 
is planned and coordinated by Sales 
Communications, Inc., an affiliate of 
McCann Erickson, advertising agen- 
cy. The cost: probably around $100,- 
000. 

Another recent Chicago produc- 
tion of a slightly different nature 
was sponsored by the National As- 
sociation of Secondary School Prin- 
cipals and the Ford Foundation. 
Two half-hour shows were taped at 
the WNBQ studios, then transferred 
to film for conventional motion pic- 
ture screening to various teacher and 
educational groups around the coun- 
try. 

Don Meier, producer of this se- 
ries said, “We choose to produce 
this series on video tape in order to 
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A recent major tape production at the 
WNBOQ studios was the shooting of two 
color segments for an NBC-TV Ford Star- 
time show featuring the Guy Lombardo 
and Count Basie orchestras 


minimize the time required of the 
busy people who performed (only 
one of the 27 was a TV professional) 
and because we could know on the 
spot that we were ‘right’ in what we 
shot when we shot it. We could 
play back the tape to check after 
each ‘take’ — erasing and ‘re-taking’ 
immediately when necessary.” 

The broadcaster has found many 
reasons to use the tape recording 
technique in the production of pro- 
grams and commercials. With tape, 
he is sure that the content of the 
program or commercial is correct 
and devoid of fluffs. He can produce 
and record at a time most con- 
venient for talent, production crews 
and facilities and hold the tape for 
later broadcast. It helps the broad- 
caster solve the problem of time 
zone differences, including that an- 
nual headache of daylight savings 
time. These are just a few of the 
advantages. Most importantly, he is 
able to accomplish all of this with 
no loss of picture quality. In the 
eyes of the viewer, tape has all of 
the “‘live” television picture qualities. 


Accommodate Color 


The first video tape recorders were 
manufactured by the Ampex Cor- 
poration and were introduced at 
the National Association of Broad- 
casters Convention in 1956. RCA 
then developed a tape recording ma- 
chine and accommodated color to 
tape. Ampex has made a color con- 
version unit available. The tape it- 
self is manufactured by the Minne- 
sota Mining and Manufacturing 
Company, presently the only maker 
of video tape. 

Essentially, video tape has the ap- 
pearance of the familiar audio tape 
of the home or professional sound 
recorder. It is, however, two inches 
wide. Like audio tape it is coated on 
one side with iron oxide particles. 
It is wound on a reel varying in 


(Continued on page 39) 


An installation of two Ampex tape record- 
ing machines at Station WBBM-TV 


WNBQ’s television remote unit is typical of those used by tape pro- 
ducers to shoot on outside locations. Using conventional TV cameras, 
the electronic signal is sent to the studio for tape recording 


Judson Sayre (left), chairman of the board of Norge Division of 
Borg-Warner, and Robert Ingersoll, Borg-Warner president, discuss 
their role in Norge’s 75-city closed circuit dealer meeting 


How, What and Where To Sell 
In Receptive Overseas Markets 


Department of Commerce trade promotion 
teams report on opportunities abroad 


ucts enjoy a good reputation 

abroad, manufacturers here 
= losing sales opportunities 
“ough lack of interest, attention, 
1 aggressiveness. 
That’s the verdict department of 
mmerce trade experts rendered 
lowing a survey of Mexico and 
mtral America, Australia and 
‘w Zealand, Viet-Nam, Nigeria, 
i the near east countries of Iran, 
q, and Kuwait. The trade off- 
is disclosed their findings at the 
ent Chicago World Marketing 
iference sponsored by the Chi- 
*o Association of Commerce and 
lustry in conjunction with the 
icago International Trade fair. 
The lack of traditional American 
es drive in overseas markets, the 
yernment trade experts noted, is 
denced by the lack of visits and 
‘sonal attention to markets, lack 
flexibility on credit terms, lack 
descriptive literature and servic- 
‘information for distributors and 
stcomers, and failure or delay in 
wering inquiries. The trade of- 
als added that many firms are 
resented abroad by dealers who 
en handle a long line of goods 
other suppliers, thus being un- 
e to give proper. emphasis to all. 
-roduct price is not necessarily 
obstacle to overseas sales, but the 
nducts themselves must be de- 
ned to fit the needs of the over- 
s consumer, the commerce de- 
tment experts said. These are 
ong the trade facts that Chicago 


A vcs enjoy American prod- 
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Commerce Department experts make their first public report after intensive 
studies in various markets abroad at the Chicago World Marketing Conference 


business leaders will run into when 
they take the Association’s world 
trade flight to Europe Sept. 2 to 18. 


Closer Attention 


The report on Mexico and Cen- 
tral America was delivered by Rob- 
ert L. Pritchard, deputy director of 
the Foreign Commerce  bureau’s 
business relations division, and Wil- 
liam A. Rafferty, chief of the Amer- 
ican Republics division’s Mexico 
and Central America section. ‘They 
said closer attention to the needs of 
the market and more aggressive 
competitive practices are essential 
if American manufacturers are to 
maintain their share of the market 
in Mexico, Costa Rica, Nicaragua, 
Honduras, El Salvador, and Guate- 
mala. The United States sales to 


these countries totaled 930 million 
dollars in 1959. 

America still is the major sup- 
plier of these countries, Pritchard 
and Rafferty said, but alert traders 
in these areas were quick to point 
out that the United States propor- 
tionate share has declined steadily 
in the last five or six years. Con- 
currently, the European countries — 
particularly Germany —and Japan 
have been bettering their positions 
in these areas. 

The trade experts said formidable 
price competition is being offered 
by European and Japanese suppliers 
in such lines as iron and steel prod- 
ucts, electrical equipment, indus- 
trial machinery, and chemicals. 

Prices as much as 60 per cent be- 
low those for the corresponding 

(Continued on page 25) 
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Chicago’s Century as Foster Paren 


The 1960 Republican National Convention throws spotlight on Chicago 


long history as site for nomination of candidates who became Presider 


View ,of Sherman House and Court House looking up Randolph street at 
the time of Chicago’s first national political convention 


The Republican Wigwam in which Lincoln was nominated in 1860. Capable 


of holding 10,000 persons, the Republicans had it erected for the 1860 
campaign 


Chicago was catapulted into 
prominence as a political con- 
vention city with the nomination of 
Abraham Lincoln at the second Re- 
publican National Convention in 
May 1860. 
When the young Republican 
party chose Chicago as the site of 


Ox: HUNDRED YEARS ago 
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its second major convention a cen- 
tury of political convention hosting 
was started. Since that second Re- 
publican gathering a century ago 
Chicago has had the honor of play- 
ing host to more conventions of 
national political importance than 
any other city in the United States. 

It has been said, in fact, that if 


By DOROTHY McGUINN 


Ohio is “the mother of President 
surely Chicago should be recogniz 
as their foster parent. 

With the 1960 Republican } 
tional Convention slated for t 
International Amphitheatre on fi 
25, Chicago rounds out its act 
century of hosting to more than 
score of top history-making politi 
events. 


Extraordinary Melange 


A century ago the lake-skirted ¢ 
was described as “an extraordin 
melange of the Broadway of N 
York and little shanties, of Parisi 
buildings mixed some way w 
backwoods life.” Such was Chica 
in 1860, the year of the bitter pol 
cal battle between William Sewz 
and Abraham Lincoln. 

Lincoln’s name was suggested — 
nomination by rural Republic 
papers throughout Illinois at | 
direction of the Republican st 
committee of Illinois. Joseph Med 
editor of Tur Cuicaco Press A 
‘TRIBUNE, boosted the gaunt doy 
state lawyer in glowing editorii 
With such intensive publicity wo 
ing in Lincoln’s favor, Chicago po 
ical leaders deemed it import 
for their city to host the conventi 
Norman B.‘Judd, a national comn 
tee member, completed  arran 
ments in favor of Chicago, 

Conventions were an old story 
the sprawling young city, but ne 
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efore had the fervor of political 
ference effervesced as it did now. 
wr thirteen years the city’s repu- 
tion as a convention place had 
pread throughout the North, and 
aw this important and possibly na- 
fn-severing gathering had made its 
iteful bed in the most progressive 
y in the Northwest. 


Deplorable Conditions 


Conditions in Chicago at the mo- 
ent were deplorable, due to level- 
1g of streets and raising of houses. 
ildings on rollers were no uncom- 
bon sight, while others, some high 
| the air on stilts and some nosing 
ito the muddy ground, must have 
oked like a crazy quilt. But Chi- 
:go was undaunted. Its population 
ad reached 109,000, and it had 
arks, horsecars, many fine build- 
ugs and nearly sixty hotels. No 
xisting hall was large enough to 
puse the Republican convention, 
: Chicago carpenters hammered to- 
“ther a huge frame structure called 
ue Wigwam, capable of holding 
),000 people. 

‘Tt soon developed that this was 
lore than a political convention — 
was almost a free-for-all fight! 


ly 
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tf Presidents 


William Seward’s Eastern delegates 
vied with Lincoln’s staunch back- 
woodsmen. Before the convention, 
Seward’s delegates paraded through 
Chicago’s muddy streets to the ac- 
companiment of a brass band and 
fluttering banners. Some of Lincoln’s 
more boisterous followers pelted the 
procession with rotten eggs. 

It was these same Lincoln sup- 
porters, reputedly 40,000 strong, who 
pushed and shoved Seward’s men 
away from the Wigwam’s doors, leav- 
ing many stranded outside. As a re- 
sult, Lincoln’s men jammed _ the 
hall, packing it to capacity. 

When Judd shouted out Lincoln’s 
name for the nomination, thousands 
of prairie men leaped to their feet 
and lifted their hoarse voices in one 
fanatic yell that became deafening 
in its intensity. The roar refused to 
subside, and after that’ the other 
nominations were anticlimactic. Lin- 
coln was nominated on the third 
ballot, and the Wigwam’s rafters 


shook with the shouting as Ohio 
(Continued on page 29) 


This mobile television center with 75-foot 
snorkel television antenna tower will be 
used for special TV pickups and events 
during coming Republican convention 


The International Amphitheatre, scene of the 1960 Republican national convention opening on July 25. At left 
is the Stock Yard Inn, which houses dining rooms to serve the needs of delegates and visitors to the convention 


CONVENTION < 
* NEWSCOPTER 
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Helicopters will shuttle between the 
Amphitheatre and Chicago airports to give 
the fastest coverage possible for newspic- 
ture services and TV networks at the Re- 
publican convention 


Busines. 


Old Ben Coal Corporation dedicated I\linc 
newest deep shaft coal mine June 14. Locat 
near Benton, IlI., No. 21 taps a reserve of ] 
million recoverable tons of low sulphur coki 
coal. The cutting arms of this continuous bori 
machine chew into the solid coal at the rate 
eight to ten tons per minute, eliminating t 
need for explosives 


Robert F. Dick (center), president of Geor 
Fry and Associates, management consulti 
firm, receives American Management Assoc 


Here are the three members of the new top-management team at tion plaque from David J. Secunda, vice pre 
Continental Illinois National Bank and Trust Company. Left to right: dent and general manager of AMA, in recog 
Donald M. Graham, newly elected vice-chairman of the board; David tion of Dick’s contribution of services to AM/ 
M. Kennedy, chairman of the board and chief executive officer; and management education program. Dick is one 
Tilden Cummings, newly elected president. Both Graham and Cum- only six management leaders who have e' 
mings were senior vice presidents. Kennedy has been board chairman received the AMA citation. At left is Edwe 
since January, 1959 B. Reynolds, AMA Marketing Division direc 


The dresses of Marilyn A. Gessert and Sally 
A. Smith are saved from spray of fire extin- 
guishers by door of air installed at Bell Savings 
and Loan Association. Myron H. Fox, Bell Sav- 
ings Chairman (far right) douses the CO2 
assisted by Robert J. Quinn, fire commissioner. 
This air door is the first installation of its kind 
in Chicago’s loop and leaves a completely un- 
obstructed entrance to Bell Savings’ new street 
level Savings Center 


ighlights 


trip around the United States with a golf 
Inll is offered by the newly opened miniature 
lolf course operated by Sam G. Boznos on 
Fempster Street one block east of Waukegan 
ad as an adjunct to his practice fairways.-Chi- 
go's Prudential Building, the Gutzon Borg- 
m Black Hills sculptures and a Las Vegas 
ulette wheel are among the challenges to the 
elsif putter 


r. Thomas A. Garrett (left), medical director 
F Baxter Laboratories, Inc., presents a symbol 


a shipment of drugs to Dr. Thomas A. ’ 
booley, co-founder of MEDICO (Medical Inter- Dr. Melvin Griem, assistant professor of radiology (left), and Dr. 


‘ational Cooperation Organization). The $45,- James Carpender, professor of radiology, checking the position of 
130 gift will be used in jungle hospitals estab- patient ready for cancer treatment by the new 50-million electron 
shed by Dr. Dooley in Laos volt traveling-wave linear accelerator recently completed in Argonne 


Cancer Research Hospital at the University of Chicago 


f bona ong 
MECHANICAL Heant 


One of the unusual features of the completely 

new Motorama exhibit recently unveiled by the | 
General Motors Corporation at the Museum of 
Science and Industry is the section showing the 
marvelous contributions to modern medical sci- 
ence developed as by-products in the research 
laboratories of the big automobile company. An 
outstanding example is the mechanical heart 
being studied by Mrs. Lorraine Turney 


Highlights 


Continued 


Dow Chemical Company has developed a network of ‘whi 
rooms”’ to service the cleaning needs of the missile industr 
Shown here is such a room in the Dow Chicago Heights plar 
Workers wear lint-free coveralls or smocks and disposab 
plastic gloves and the parts are untouched by bare hands durit 
the cleaning process 


A Chicago packing pioneer, Neil A. Fowler, 
has been honored as ‘’Packaging Man of the 
Year’’ by the National Institute of Packaging, 
Handling and Logistic Engineers in Washing- 
ton, D.C. It is the first such award ever made 
by the Institute. Fowler is a director and re- 
tired vice president of the General Box Com- 
pany. He was selected for having made 
outstanding contributions to the field of gov- 
ernment-industry packaging, handling and 
logistics 


Carroll V. Roseberry, Westinghouse Electric Corpor 
tion vice president in charge of the Midweste 
region, today was awarded the Order of Merit, tl 
highest honor the company can bestow on an er 
ploye. Gwilym A. Price, chairman of the board 


No, they’re not cheerleaders — j i i i 
; just Chicago girls announcing a ne i ; 
number, 727-9411, for Illinois Bell Telephone Company’s “CHicseo psuirtiabruat Weruhieat Mon 3 cere ae 


headquarters. The number — seven figures, but no letters —is an ate oo eens Creel ce 


example of a new numbering system known as All-Number Calling 
(ANC). A growing scarcity of useable exchange names is the reason 
for the change. ANC will increase the maximum quantity of exchange 
prefixes from 540 to 800, probably enough to meet needs into the 
21st century, H. B. Stair, vice president of Operations, said 
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is Highness, The Maharajah of Mycore, one of 
pb remaining Maharajahs of India, is welcomed 

Chicago by Vilas Johnson, Director of the Chi- 
go International Trade Fair 


"\ record number of visitors from 
abroad will come to the United 
States this year. It should be a 
semorable occasion for them, but 
way turn out to be even more 
wemorable for us. 
They will make cash registers in 
host of travel-related industries 
ngle louder than ever while they're 
bere, and when they leave, a liking 
iar American products presumably 
‘ul go with them. A number of 
perceptive U. S. businessmen and 
overnment officials believe that if 
~"e cultivate this interest, it will 
|lossom into an important market 
for all sorts of U. S. goods and 
frvices, and in the process, alleviate 
iome of this country’s knottier in- 
rernational political and economic 
»roblems. 


Increase Expected 


The National Association of Trav- 
‘1 Organizations estimates that 
luring 1960, the United States will 
ee host to about 5,850,000 travelers 
rom. Canada, Mexico, and overseas. 
Chis is 650,000 more than crossed 
our borders two years ago, and 
aearly half a million more than 
he figure for 1959. Our guests will 
pend about $1.07 billion here, 
ATO says. No breakdown is avail- 
ble, but the following analysis is 
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Overseas Visitors 
Make U.S. 
Cash Registers Jingle 


By PHIL HIRSCH 


Port receptionists now work at busy international ports welcoming incoming 
passengers and performing such diverse duties as acting as interpreter and 
helping mothers calm nervous children 


indicative of the harvest American 
retail merchants and transportation 
carriers can expect; it shows how 
the American traveler’s dollar was 
distributed last year: 27 per cent 
went for food, 22 per cent for trans- 
portation, 22 per cent for hotel and 
resort accommodations, 14 per cent 
for purchase of a wide assortment 
of gifts, souvenirs, clothing, cameras, 
and sports equipment from depart- 
ment and specialty stores; 1 per 
cent for entertainment, and 5 per 
cent for services, many of which 
were obtained outside the confines 
of a hotel. 

Chicago should pocket a substan- 
tial percentage of the sales gen- 


erated by this year’s influx of foreign 
travelers. The city is well known 
abroad, and for many years has been 
included in the itineraries of most 
foreign visitors. The International 
Trade Fair and World Marketing 
Conference just ended, together 
with the Republican National Con- 
vention this month, have added to 
Chicago’s appeal in 1960. 

The money foreign visitors spend 
in the United States this year will 
be only a pittance compared to the 
$26 billion that hotels, transporta- 
tion carriers, and related businesses 
expect to earn from domestic tour- 
ism altogether. But if the current 
buying performance of our neigh- 
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Many foreign trade delegations are now coming to Chicago. 
the conference room of the Chicago Association of Commerce and Industry 


bors from abroad suffers by com- 
parison, anticipation of what they 
can be expected to purchase in the 
future offers a glittering prospect. 

Between 1947 and 1959, travel- 
related businesses increased their 
domestic sales from $15.03 billion 
to $25 billion, or approximately 67 
per cent. During the same period, 
the amount spent here by visitors 
from abroad rose more than 200 
per cent, from $364 million to $970 
million. This year, the trend should 
continue. Total income from domes- 
tic travel will be up about 4 per 
cent, while expenditures by foreign 
visitors will be about 30 per cent 
higher than last year. 


Keep Sales Growing 


Barring international catastrophe, 
it is generally agreed that we can 
keep our sales to foreign travelers 
growing at an accelerated rate, if 
we go after the business. Western 
Europe is the main target. Its gross 
national product has more than 
doubled since 1950, and its citizens 
have an inveterate urge to see the 
other side of the mountain. 

A study made by the Senate In- 
terstate and Foreign Commerce 
Committee staff predicts that by 
1969, foreign visitors will be spend- 
ing $2.95 billion annually in this 
country. 

Both this group and the National 
Association of Travel Organizations 
believe that the right kind of sales- 
manship can attract enough foreign 
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visitors to cut our balance of in- 
ternational payments deficit signifi- 
cantly. Last year, this deficit amount- 
ted to a total of $3.7 billion. Travel 
was the biggest single reason for 
it. In 1959, Americans spent ap- 
proximately $2 billion to enlighten 
and sustain themselves abroad, but 
this country earned only about a 
billion travel dollars from the citi- 
zens of other nations. In 1950, by 
comparison, the travel dollar “gap” 
was only $433 million. 

The Senate committee believes 
that the gap will continue to widen 
rapidly unless something is done in 
a hurry. In May (1960), members 
approved a bill, authored by Com- 
mittee Chairman Warren G. Magnu- 
son of Washington, aimed at in- 
creasing the flow of foreign visitors 
to our shores. When this article 
went to press, the measure was still 
awaiting consideration on the floor 
of the Senate. 

The first-year cost of the Magnu- 
son bill would be $5 million. Main- 
ly, the money would be spent on ad- 
vertising, and on distribution of 
travel literature, abroad. That such 
a program can pay off handsomely 
was shown at length during the 
hearings that preceded committee 
approval. 

Witnesses pointed out that most 
other large nations have been sink- 
ing appreciable sums into travel 
promotion for a long time. In 1958, 
for example, the United Kingdom 
spent $2,850,000, and France only 
a little less. India, despite its under- 


Shown here is an Australian group meeting with local businessmen ir 


developed status, had a $1,458,00 
program. 

In 1958, the United States goy 
ernment spent $75,000 to attrac 
interest in its scenic and urban wor 
ders, and since then, has investe 
even less. The 1958 appropriatio 
was less than 50 per cent of Czeck 
oslovakia’s; even Singapore spen 
more than we did. Since earning 
from foreign residents who visi 
this country represent one of ou 
major sources of international ir 
come (our exports of machinery 
grain, and autos, are the only large 
sources), there is clearly a good dea 
at stake in expanding the goverr 
ment’s travel promotion budget, th 
senators were reminded. 


Case Histories 


One witness, Somerset Waters, 
management consultant who specia 
izes in the travel field, presente 
some illuminating case histories. I 
1950, he reported, Hawaii spen 
$300,000 on travel promotion. Th 
islands attracted 47,000 visitors an 
$24 million worth of revenue tha 
year. During the next nine year 
the promotion budget increase 
steadily, and so did the benefits. B 
1959, the budget was $1.2 millio 
per year, five times as many visito} 
were flocking in, and revenue we 
four times greater than it had bee 
in 1950. 

There is a striking parallel b 
tween the history of Great Britain 


(Continued on page 36) 
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products from the United States 
were quoted. However, the trade 
jeam pointed out that while such 
extreme disparities were the excep- 
ion, price differences of a lesser but 
important magnitude are common. 

Given the general preference of 
he area for American goods, a price 
lisadvantage of up to 15 per cent 
san be overcome through adequate 
pack-stopping and cooperation ‘on 

e part of the United States sup- 
plier, relatively liberal credit, 
lwrompt delivery, reliable service, 
nd ready availability of parts, they 
waid. 

“Almost universal was the charge 
fhat the United States is indifferent 
Im its export markets,” Pritchard 
mad Rafferty reported. Described as 
peing geared primarily to domestic 
iles, American industry was char- 
meterized generally by knowledge- 
ible traders as insensitive to the 
eeds of their customers and not 
tally informed concerning the con- 
jitions and peculiarities of their 
markets in foreign lands. 


Overseas Markets 


(Continued from page 17) 


“While the foregoing, in large 
measure, constitutes a rather severe 
indictment of the export practices 
of some American firms, it is well 
known and freely admitted by our 
customers that many are following 
a progressive, aggressive, enlight- 
ened approach to the problem of 
marketing in this area. Their suc- 
cesses in countering mounting for- 
eign competition is proof that im- 
agination, initiative, and _ positive 
merchandising techniques can meet 
the present day challenge of foreign 
market maintenance.” 


Good Demand 


The trade team noted that so far 
as Mexico is concerned, the demand 
for consumer good imports is on the 
downgrade, but that Chicago area 
companies will find a good demand 
for milling machines, lathes, grind- 
ers, presses, and metal and wood 
working machinery. 

The philosophy of model and 
style obsolesence came in for con- 


siderable comment by businessmen 
interviewed by the trade team. The 
businessmen in Mexico and Central 
America pointed out that it is one 
thing to produce for a market of 
180 million persons and quite an- 
other thing to produce for markets 
having but a fraction of this popu- 
lation figure. 

The Mexican-Central American 
market as a whole comprises a to- 
tal of some 45 million people, and 
not a fourth of these can be con- 
sidered effective purchasers of im- 
ported products. Thus, the annual 
model change in such hard lines as 
vehicles and refrigerators poses a 
knotty parts problem to the dealer. 
He must maintain an adequate sup- 
ply of parts for at least the last four 
or five models, with a consequent 
tie-up of a portion of his limited 
capital. 

Pritchard and Rafferty said the 
businessmen suggested that Ameri- 
can suppliers might find it advan- 
tageous to keep a particular model 
in production for several years — 
specifically for export. It was also 
recommended that United States 
suppliers might consider produc- 
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| tion of truly functional products, 
stripped of frills. If these products 
were substantially lower in cost than 
the highly refined domestic product, 
they might find ready acceptance 
in the Mexican-Central American 
: market. 

) The emerging middle class in this 
area of the world desires radios, re- 
frigerators and the like, but the cost 


of the current ultra-modern United 
States model frequently 1s beyond 
the reach of the consumer the trade 
experts said. 

A 10 per cent increase in Mexico’s 
imports is expected in 1960, while 
imports of the Central American 
countries are not expected to ex- 
ceed the 1959 level. The improve- 
ment anticipated in Mexico’s 1m- 


ports is due largely to stepped-uy 
public works expenditures whicl 
have an important impact on th 
level of economic activity and t 
general business optimism. 
Prospects for expanded sales o 
American products in Australia ane 
New Zealand are numerous ant 
varied, according to Carl P. Black 
well, director of the Foreign Com 


HOW'S BUSINESS? 


Cumulative—5 month 


1960 5/60 vs. 5/59 % Chang 
(Continued from page 7) May April March May, 1959 % Change 1960" From 
EMPLOYMENT AND PAYROLLS: 
‘otaleieabor yHorcess (000) meee 3,000.5p 2,998.0 9981.4 3,029.9 — 1.0 A 2,991.0p — 1.1 
—Employed (000) = eRe ef SS es 2,872.0p 2,867.5 2,837.1 2,872.6 — 0:0 A 2,853.3p + 0.9 
—Non Agric. Salary Workers (000). 2,565.2 2,568.6 2,546.7 2,568.1 — 0.1 A 2,556.5p +10 
—Manufacturing (000) 963.9 970.5 981.2 9759 — 12 A 975.8p + 1.6 
Durable (000) 634.6 640.7 649.8 6422 —12 A 645.6p + 27 
—Non Durable | (000) $29.3 329.8 331.4 333.6 — 13 A 330.2p — 0.5 
—Non-Manufacturing (000) 1,601.3 1,598.1 1,565.5 15922 4 06 A 1,580.8p + 07 
Simeiyoloyacl (OUD) 2 128.5 130.5 144.3 157.3 —18.3 A 1377p) Gece 
Insured Unemployment Cook and 
DuPage Counties (O00)E eS 46.0 48.5 50.0 49.4 — 6.9 A 48.6 —25 
Families on Relief (Cook County) 36,453 36,722 37,281 38,776 — 6.0 A 36,320 — 24 
Weekly Earnings in Mfg. (6 Ill. Cos.)..  N.A. $ 98.12 $ 100.03 $ 99.65 N.A. Ax $ 99:26. Sen 
Weekly Hours in Mfg. (6 Ill. Cos.) N.A. 39 40.4 2)! N-A. Ax 40.1 — 04 
CONSTRUCTION AND REAL ESTATE: 
Bc 000) Permits—Chicago : ees ‘ pe : Ba — 7.1 i 9,712 — 9.5 
Se eee ee ee ee 3 y SI; - 5 7 
Building Permits (Bell Sav. & Ln. Assn.) pape: Le 1 
—Single Family Units (No. of). Snl22 3,046 2,057 3,960 2M 75 
; 12 ; ,0! me —21.2 Te 10875 —28.1 
Apartment Units (No. of) 3,469 901 7 5 ad 2 
Construction Caen a ae ee ‘i fae 7 
=k Gonsmcig (Up) 2 N.A $181,481 $101,977 $146,190 N.A 
bracts L000) = rete ee AL J ; AL Tx $464,49 
—Non-Residential Contracts (000). N.A. $ 77,128 $ 41,399 $ 48,561 NA. Tx $188 oi team 
—Commercial (GomGra Cts ee N.A. $ 29,551 $ 7,562 $ 11,727 N.A Bee 74,762 773 
Vacant Industrial Bldg. (1954-55—100) 92.9 90.6 89.9 “908 + 23 A 90.9200 a 
Idle Electric Meters (% of all Meters)* 1.99 1.83 1.82 186 + 7.0 A 190 + 44 
Industrial Plant Investment (000) $ 12539 $ 13,232  $ 37,362 $ 11,738 68 i 
Construction Cost Index (1913—100) 654 654 ‘654 638 hoe hoes a 
Structures Demolished—City of Chicago 79 147 152 205 ters A 6 a 
Real Estate Transfers—Cook County. 5,663 5,191 5,111 6,619 er T 94,407 “38 
—Stated Consideration (000). $ 3,165 $ 2.453 $ 3,501 $ 3,634 —12.9 ela 15.619 + 46 
FINANCE: 
Fed. Res. Member Banks in Chicago 
—Demand Deposits (000,000) 4,098 / 
—Time Deposits (000,000) ! eee: | : 1,895 : ree : ae we eae a a 
—Loans Outstanding (000,000) $ 4,752 - $ 4664 $ 4563 NEAN en Wee Na 
—Com. & Industrial Loans (000,000)..$ 2858 $ 2826 $ 2.758 ‘A. NA: A eee a 
Bank Debits—Daily Average (000 786,: 12 on a ee: Naa 
ae i v2 ge (CU) $786,321 $719,661 $797,128 723,244 + 8.7 A 763,816 
icago Bank Clearings (000,000) $ 5,563 $ 5,230 $ 5,709 $ 5,353 39 Qn +o 
me & Loan Assoc. Cook County ; é a DA 7 a 
—Savings Receipts (000,000)... $ 114.0 
—Withdrawals (000,000) vr. ) en gS 75.7 : ey : a ‘ pee te nae oe a 
—Mortgage Loans Orig. (000,000)....$ 812 $ 711 $ 641 $ 1137 ce “ a a 
Business Failures—Chicago ‘ j Tate nae — 
Bre tare 700) ENS nent s 16 oe als T. M6 6 +4188 
Midwest eee Ai ou antiongen fhe 155 $ 1,031 $ 309 + 147.2 TS 6,727 —29.2 
—No. of Shares Traded (000). 2,598 2,393 
Bs i OM ae cE el Sree eee ’ ’ 2,712 3,095 = 5 
Market Value (000)... $103,851 $98,409 $107,916 $120,266 “36 T $931'383 “136 
er OR: ? “7 
arloads of Rey. Frt. Originated 111,463 
Express Shipments: Rail, No. of 660,951 auras Ae oe sees Be: Loe ;| = 
eee Ain No. of= 82,953 83,395 89,470 81.128 re > Lon ie 
pure Gas Dlvd. by Pipe Line ; 2.2 T 425,495 + 63 
: (0 ee Cu. Ft.) SSPE 34,684. 35,585 39,591 30,142 an 
“a t Se ee by Common Carrier : a, 1st 1 180,132 +2338 
Intercity Trucks—(Jan. 1958—100).. 120 a 
Peon ore ee 134.7 70S ab A 124.55p + 58 
: ; ; 486,926 433,076 499,709 5 a 
‘ _ Departures eee 524,395 485,929 436,999 7K see 2 esou! + 5a 
eee Transit Authority Passengers: : ae RESUTS + 5.1 T 2,340,751 +55 
ee etiew (0 35,817 85,765 «88,462 36,791  — 26 : 
Au napid Taansit Division (000) _—__ 9,299 9539 10.67 0314 oo CY en 
Barge Line “Freight cae Ferd ons api eae Bate 1,680 +1013 T poe a 
rig. ounds) 307,398 { d ot 766 +115.1 
Neos $40,127 261,334 $94,658 —221 T 1,380,354 —08 


T=Total of 5 months. Tx—Total of 4 
— i i months. A— 
liminary. NA—Not Available. *Indicates residential 
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vacancy rate. r=Revised. 


=Average of 5 months. Ax=Average of 4 months, LM—Latest month p= 
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merce bureau’s international eco- 
omic analysis division; and H. P. 
larcom, director of the trade de- 
velopment division. 


The team’s principal conclusion 
Mrawn from talks with officers of 
more than 100 business firms in Syd- 
ney, Melbourne, Brisbane, and Ade- 
Jaide, Australia, and in Auckland 
and Wellington, New Zealand, is 
that American industry hasn’t taken 
adequate advantage of the vastly 
improved market conditions now 
prevailing. On the contrary, the 
rrade team said, it found little evi- 
dence of alert reactions by Ameri- 
can producers to the change in con- 
ditions, and encountered a startling 
vumber of cases in which potential 
1vew customers had been almost lit- 
rally turned away. 


“The economies of both Australia 
end New Zealand are booming,” 
slackwell and Blarcom reported. 
“The size of the Australian market 
n the foreseeable future certainly 
will be far greater than in the past. 
wVith removal of discriminatory re- 
frictions against dollar goods mak- 
ng it accessible for many types of 
Inited States products for the first 
ime since World War II, it de- 
erves attention from American ex- 
worters. The country seems clearly 
en the threshhold of a tremendous 
mpsurge in Output, income, and de- 
mands of all sorts.” 


Sales To Australia 


Although possibilities for United 
‘tates sales are somewhat circum- 
xcribed at many points by the large 
measure of industrial diversification 
nd self sufficiency achieved by the 
Australian economy, abundant op- 
wortunities exist for expansion of 
lirect sales to Australia of a wide 
irray of American goods. ‘The Aus- 
walian consumer has a taste for a 
treater variety of goods than can 
we furnished through the compara- 
ively small volume output of his 
wn country’s factories, and he has 
lhe purchasing power to cater ex- 
pensively to that taste, the govern- 
ment trade officials noted. 

“The aggregate size of the poten- 
ial Australian market for diverse 
yroducts of United States origin, 
iherefore, should not be underesti- 
nated,” the team said. “If properly 
wiltivated, that market can yield 
inently worthwhile sales for par- 
cular United States exporters, even 


ly 


though no single item is likely to 
be sold in tremendous volume by 
American domestic standards.” 

The trade team cataloged a num- 
ber of items offering possibilities 
for sale to Australia. These are: 
Aircraft components and equip- 
ment, chemicals, clocks, floor cover- 
ings, food products, furniture, glass, 
hand tools, hardware, medical 
equipment and instruments, cos- 
tume jewelry, lamps, machine tools, 
novelties, outboard motors, paper 
products, plastic articles, phono- 
graph equipment and records, sport- 


ing goods, textiles, toys and wearing 
apparel. 

New Zealand, too, appears to be 
on the verge of an unprecedented 
wave of industrial and commercial 
expansion, though somewhat less 
imminently and exhuberantly than 
Australia, Blackwell and Blarcom 
noted. The team said it is con- 
vinced that the potential for ex- 
panded sales of American products 
in New Zealand is sizeable. Present 
import licensing policies in New 
Zealand, while still fairly stringent 
for many items, are substantially 
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more liberal than they were a year 
ago and no longer discriminate 
agains dollars goods, the team said. 

Among items that were identified 
as good possibilities for expanded 
sales in New Zealand were: Animal 
meals, chemicals, electric appli- 
ances, food _ products, glasswear, 
hardware, mechanical handling 
equipment, kitchenware, machine 
tools, construction machinery and 
equipment, marine equipment, plas- 
tic raw materials, saws, sporting 
goods, television equipment, aa 
textiles. 

Australian and New Zealand im- 
porters were asked by the trade 
team to indicate what obstacles 
there were to expansion of Ameri- 
can sales in their countries. While 
they mentioned the high protective 
tariffs which excluded many goods, 
they also noted that many of the 
obstacles were simply reflections of 
apathetic or negligent handling of 
export orders by the United States 
firms, especially in connection with 
new business. 


Price Quotations 


The most widespread complaint 
of the latter type had to do with 
price quotations from factory point 
rather than to destination. A for- 
eign buyer finds it difficult to ascer- 
tain inland freight costs, lading 
charges, and other fees in the 
United States. He knows generally 
that these charges are high here, and 
quickly loses interest in a transac- 
tion in which the total cost of the 
importation remains uncertain, es- 
pecially when European or Jap- 
anese competitors are quoting more 
intelligible prices to him. 

The trade experts said other re- 
flections of disinterest clearly losing 
business for American firms in both 
Australia and New Zealand include 
failure to send representatives to 
survey market possibilities, to con- 
fer with agents, and to find new 
outlets; deficiencies in promotional 
efforts, including failure to send 
samples or even catalogs, or to fur- 
nish advertising aids; and unwilling- 
ness to ship less than standard min- 
imum quantities, or to modify 
equipment to meet local require- 
ments. 

Sales of American products in 
Viet-Nam can be increased signifi- 
cantly, according to Milton A. Berg- 
er of the Foreign Commerce bu- 
reau’s office of economic affairs, and 


Vincent D. Travaglini of the tra 
promotion office. Although Unit 
States aid, valued at 190 milli 
dollars in 1959, provides the mea 
of payment for 85 per cent of Vit 
Nam’s imports, American produc 
valued at 56 million dollars in 19! 
have constituted only about 25 p 
cent of total foreign purchases, tl 
team reported. 

The best prospects for Americ: 
sales in the immediate future | 
in those items presently beir 
shipped in significant quantities 
condensed milk, wheat, flour, toba 
co, cotton, synthetic textiles, co 
struction machinery, tractors, buss 
and trucks and spare parts, pha 
maceuticals, and chemicals. 

Although other suppliers to Vie 
Nam — principally France, Japa 
and West Germany — enjoy residu 
consumer preference and importal 
price or shipping cost advantag 
in some lines, sizeable expansion ¢ 
United States exports to this ar 
appears to be possible, the tea: 
said. “Representation of Unite 
States products in Viet-Nam is nm 
uniformly strong,” they noted, “an 
newly interested American produ 
ers may have to extend their searc 
for effective agents beyond the sma 
American business community to 1 
clude the Viet-Namese, Chines 
French, and other traders.” 

Nigeria, one of the larger cow 
tries in Africa with a population « 
35 million, is significant in its p 
tential for American goods, accor 
ing to Joseph D. O’Neill, chief « 
the world trade directory repo 
unit of the commercial intelligen 
division, and Bernard Blankenheir 
er, chief of the Near Eastern an 
African division’s African section. 


Nigerian Regard 


The Nigerians have a “treme 
dous regard and respect” for Ame 
can made products, the team r 
ported. However, American goo 
are rarely seen there. The trac 
experts explained that because « 
Nigeria’s past colonial ties, the 
had been no opportunity for Ame 
ican business to get a foothold ther 
The field now is wide open, tl 
team asserted. A rising middle cla 
is demanding all sorts of goods 
even television receivers. The N 
gerians want western type clothin 
for example, and they have tl 
money to buy the things they war 

“As electrification in the cou 
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Iry proceeds,” the trade experts 
noted, “there will be an increased 
market for appliances. The country 
|s jumping from the 16th century to 
jhe 20th century —from mud huts 
jo apartment buildings.” O’Neill 
nnd Blankenheimer said that al- 
Jhough price of product was no 
particular obstacle in itself, the 
goods must be adapted to fit the 
needs of the region. 

American companies — as well as 
Uhicago firms—had been doing 
quite well selling goods to the near 
east countries of Iran, Traq, and 
Auwait until they ran into compe- 
ition, particularly from West Ger- 
many, Robert D. Sethian, deputy 
llirector of the Near Eastern and 
African division, reported. The suc- 
-ess of the German firms can be 
uttributed to the personal attention 
heir representatives give in the var- 
yous markets, Sethian said. 
American companies can improve 
‘heir position in these markets be- 
‘ause the three countries need just 
wbout everything in the way of 
goods. This is especially true in 
,uwait, a sheikdom of sand _ less 
han 100 miles square which has a 
yourth of the world’s known oil re- 
Merves, Sethian said. There is a 
eady market for all kinds of ap- 
@liances, air conditioning equip- 
ment, construction machinery, food 
eroducts, and household items. 
Once the United States had a 
monopoly on motor cars in the 
nree near east countries, but com- 
eetition has eliminated that situa- 
iion. Sethian noted that American 
ar makers have been unwilling to 
meet the demand for certain kinds 
ef automobiles, such as deisel pow- 
rred cars, which Germany is fur- 
aishing. 

Sethian’s major point is that 
American firms are not sending 
heir salesmen to these areas to sell. 
He indicated that the companies 
would not do any better until they 
were willing to apply the same type 
ef aggressive salesmanship in the 
Jnited States to the overseas coun- 
iries. 


Presidents 


(Continued from page 19) 


wung its votes over to Lincoln, 
finching the candidacy. Then a 
sannon shot roared from the Wig- 
vam roof, the explosion adding to 
e din and confusion in the streets 


july 


below. From the top of the old 
Tremont Hotel, Lincoln’s headquar- 
ters, came one hundred deep an- 
swering salvos. 

After four grueling years of Civil 
War, however, popular feeling 
turned against Lincoln, and when 
August of 1864 brought the Demo- 
cratic national convention to  Chi- 
cago’s newly built Amphitheater on 
the lakeshore the public welcomed 
the delegation’s choice of General 
George B. McClellan and George 
Hunt Pendleton for office. 

A few days before the convention 
Chicago was paralyzed with fear 
over rumors that a gang of Copper- 
heads, Southern sympathizers, were 
plotting to liberate 8,000 Civil War 
prisoners from Camp Douglas on 
the city’s south side, and with them 
ride roughshod over Chicago, plun- 
dering and pillaging as they went. 

U. S. government agents discov- 
ered the plot and rounded up the 
ringleaders, members of a_ rebel 
group called “The Sons of Liberty.’ 
Arsenals were found cached in build- 
ings throughout the city. And after 
McClellan’s nomination, another 


plot was hatched. Just before the 
November election, a guerilla gang 
of Knights of the Golden Circle 
planned again to release the Camp 
Douglas prisoners — ‘this time to seize 
Chicago’s polls, permitting only 
Copperheads to vote. They intended 
to stuff ballot boxes with votes for 
“Little Mac.” Then they planned to 
pillage, sack and burn the city. 

The night before the election, 
leaders of the rebellion were arrested 
at the Richmond House in Chicago's 
downtown, and over 300 plotters 
were thrown behind bars at Camp 
Douglas. 

The city’s next taste of politics 
four years later was far less exciting. 
In 1868 General Ulysses S. Grant 
was nominated for the Presidency 
on the Republican ticket in Crosby’s 
Opera House, a palatial new build- 
ing typical of Chicago’s taste in 
architecture at the time, in keeping 
with the love of elegance and os- 
tentation which pervaded the city 
at the close of the Civil War. 

The great fire that ravaged Chi- 
cago in 1871 put the city out of the 
convention game for several years, 
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Production Tags 
Die-Cut Tags 
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Manifold Tags 
Carbon Slip Tags 
Bag Tops 
Pressure Sensitive 
Tag Envelopes 
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of All Kinds 


2435 N. SHEFFIELD AVE. 


Diversey 8-6000 


MODERN FACTORIES. IN ve 
CHICAGO and NEENAH, WIS. 


and it was not until June of 1880 
that the nation’s political leaders 
gathered in the newly rebuilt city, 
now the home of half a million 
people. 
The 1880 Republican convention 
took a surprising turn. Grant, cam- 
paigning for a third term, had been 
the reigning favorite in Illinois, 
Pennsylvania and New York) eunat 
charming and_ brilliant politician, 
James G. Blaine of Maine, was 
equally popular. For: thirty-six bal- 
lots Grant and Blaine were dead- 
locked. Then on the thirty-seventh, 
a surprise candidate, James A. Gar- 
field of Ohio, was nominated. Ches- 
ter A. Arthur was named as Vice- 
Presidential candidate. One week 
later the ‘‘Greenback” party con- 
vened in Chicago, upholding James 
B. Weaver of Iowa and B. J. Cham- 
bers of Texas as its candidates. 


Rich City 


Chicago was truly a rich and opu- 
lent city when both the Democratic 
and Republican national committees 
designated it as their meeting place 
to choose the 1884 candidates. Blaine 
was still a popular figure, but Re- 
publican reformists (nicknamed 
“Mugwumps’”’) found fault with the 
politician’s reputation because of 
real estate dealings which were said 
to be underhanded. When Blaine 
and John A. Logan were nominated 
at an uproarious session of the con- 
vention on June 3rd, the reform 
group, led by Carl Schurz and aided 
by “Teddy” Roosevelt and William 
McKinley, vowed they would swing 
their votes to the Democratic party. 
And when the Democrats nominated 
Grover Cleveland, New York’s gov- 
ernor, certain Republicans helped 
to put him in office. 

Still showing a marked preference 
for Chicago as their convention city, 
the Republicans held their powwow 
here in 1888. The new Auditorium 
Theater on fashionable Michigan 
Avenue was opened unofficially to 
house this ninth Republican con- 
vention. —The Auditorium was a 
product of an intensified era of 
building, heralding the rise of sky- 
scrapers. 

Blaine was the leading favorite, 
but he cabled from Paris that he 
would on no condition accept the 
nomination. Even after the fifth 
ballot, Republican leaders cabled 
him again and pleaded with him to 
change his plans. The return cable 


read: “Too late. Blaine immovabl 
Take Harrison.” And so the wit 
ning team of Benjamin Harrison an 
Levi P. Morton was chosen. 

Four years later the Democra 
convened in Chicago to nominat 
Grover Cleveland, “The People 
Nominee,” and Adlai Stevenson 0 
the first ballot. Political leaders wer 
interested in seeing the World’s Fai 
grounds, then under construction t 
open a year later. 

William Jennings Bryan was th 
star of the Chicago-held Democrati 
convention in 1896. A picturesqu 
figure with his finely cut feature 
and flowing locks, he charmed Ch 
cago with his magnetic personalit 
and voice. In defense of the Fre 
Silver issue, he gave his impassione 
“Cross of Gold’ speech on July $ 
spellbinding the convention crowé 
tightly packed into Chicago’s Col 
seum. 

William Jennings Bryan was nom 
nated on the fifth ballot. But Br 
an, despite his persuasive orator 
was not destined to become Pres 
dent of these United States. Wi 
liam McKinley, quiet and unspe 
tacular, triumphed in the electio 
that fall. 

Eight years later another Republ 
can convention found Chicago 
teeming city of nearly 2,000,000 pe 
ple. Political favorite of the 190 
assembly was ‘Teddy’ Roosevel 
dynamic hero of San Juan Hill an 
former Vice-President who ha 
stepped into the White House upo 
the assassination of McKinle 
Roosevelt won the nomination hanc 
down for what was virtually h 
second term as President. 

Nineteen - hundred - eight foun 
delegates once more entering Ch 
cago’s Coliseum in June to choo: 
the candidate for their 14th nation: 
convention. They named Williai 
Howard Taft, former Secretary « 
War, as their choice, awarding hi 
the nomination on the first balle 
James S. Sherman, a New York po! 
ticlan, was chosen as candidate f 
Vice-President. It was an orderl 
methodical, and unexciting conve 
tion. 

But four years later, in June : 
1912, lightning struck, rending | 
two what had been a unified par 
for over half a century. It was 
battle between the conservatives ar 
the reformists led by Taft and Roo: 
velt respectively. The reformis 
headed by the forceful “Teddy 


Commer 


alled themselves “Progressives” and 
dvocated social and industrial re- 
jorm. Roosevelt opposed violently 
Ihe choice of delegates by the Re- 
publican national committee, charg- 
mg that that body was prejudiced 
in favor of Taft. After preliminary 
(kirmishing in the choosing of a 
emporary chairman, Roosevelt and 
mis followers bolted the convention. 
The “Progressives” solidified them- 
elves into a bona fide political 
party within the next few weeks, 
aolding their convention in Chicago 
on August 5. To the strains of “On- 
ward Christian Soldiers,’ two thou- 
tand Progressive delegates chose 
| NManimously “Teddy” Roosevelt and 
ts0v. Hiram Johnson of California 
s their candidates. But the schism 
was death to the Republican party, 
bor Democratic candidate Woodrow 
‘Vilson won the election. 


Try To Reestablish 


The Republican Party was en- 
fulfed in the cataclysm for the next 
mur years. The early summer of 
(916 brought both the Republican 
ad Progressive conventions to Chi- 
ago. Leaders of the Progressive 
warty tried to re-establish themselves 
m the Republican stronghold. The 
rogressives had demanded “Teddy’”’ 
5s the 1916 Presidential candidate, 
ad the Republicans had refused 
armly. ‘Therefore, each party held 
ys Own convention. 

Both candidates were chosen on 
Ihe same day—Charles Evans 
fughes, ex-Governor of New York, 
was nominated by the Republicans 
jist two minutes before the Progres- 
lives named Roosevelt. Then an 
|mazing thing happened: Roosevelt 
wefused to run, throwing his support 
0 Hughes! That marked the end 
ef the Progressive party until later 
ears. But the stabilization in the 
Republican ranks occurred too late, 
ind Woodrow Wilson was elected 
wn the slogan, “He kept us out of 
War.” 

A Chicago of nearly three million 
people and a glorified lake front 
raced with boulevards welcomed Re- 
oublicans to the 1920 convention, 
}t which a dark horse named Warren 
o, Harding was maneuvered into 
the nomination. A small-town news- 
eaper publisher and former senator 
wom Ohio, Harding had _ scarcely 
seen considered for the nomination. 
|t was only through a deadlock be- 
fween General Leonard Wood and 
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Frank O. Lowden that Harding was 
nominated. 

Despite the depression, a mantle 
of streamlined sophistication cloaked 
Chicago at the turn of the thirties. 
The city was planning to celebrate 
its 100th anniversary with a gigantic 
exposition on the lakefront, to be 
called “A Century of Progress.” Chi- 
cago paused momentarily in its con- 
struction of modernistic exposition 
buildings to welcome the twentieth 
Republican national convention in 
1932. In the middle of June the Re- 
publicans gathered in the Stadium, 
and on the first ballot nominated 
Herbert Hoover, then President, and 
Charles Curtis as his running mate. 

The 1932 Democratic convention, 
which occupied the Stadium from 
June 27 to July 2, was far more hec- 
tic. During the long sessions, day and 
night, delegates slept in their chairs. 
Finally, New York’s Governor Frank- 
lin Delano Roosevelt (who had run 
for the Vice-Presidency in 1920 on 
the same ticket with Governor James 
M. Cox of Ohio) was chosen as 
nominee. 


In 1940, with most of Europe 
plunged into war, keeping peace for 


America was the most important 
question of the day. Next in im- 
portance was whether or not Roose- 
velt should break national precedent 
and accept a third term. The same 
day the 28th Democratic congress 
opened in Chicago, the ‘TRIBUNE of 
July 15 announced: 

“A daring, spectacular project to 
‘draft’ President- Roosevelt for a 
third term without presenting his 
name for renomination in the 28th 
Democratic National Convention 
which assembles today in the Stadi- 
um, emanated last night from the 
White House strategy board... .” 
And three days later, after Roose- 
velt had sent the delegates word that 
he was “not a candidate,” Chicago 
newspapers were crying: 

“In the presence of 30,000 wildly 
cheering men and women in the 
Chicago Stadium President Roose- 
velt was unanimously renominated 
for a third term at 1:25 o’clock this 
morning ... on the first and only 
ballot.” Henry Wallace, Secretary of 
Agriculture, was named for the 
Vice-Presidency. ‘The Democratic 
party pledged “No Foreign Wars 
and Adequate Defense Against At- 
tacken 


The summer of 1944 brought bot 
the Democratic and Republican na 
tional conventions back to the Chi 
cago Stadium. The Democrats ask 
themselves, ‘Will Roosevelt run fe 
a fourth term?” And the Republ 
cans had the names of Dewey, Sta 
sen, Bricker and Warren highligh: 
ing their list of possible candidate: 

Convening on June 26, the Reput 
licans nominated Thomas E. Dewey 
Governor of the State of New York 
as candidate. From boyhood, Dewey; 
ambition had been to become Press 
dent of the United States. Breakin} 
all tradition as they met at thi 
Stadium on July 19, the Democrat 
shouted for Franklin D. Roosevel 
to run for a fourth term, and he aq 
cepted the nomination. | 

A medium of communication dic 
tated, for the first time in history 
that both conventions be held iu 
the same city in the summer 0 
1952. The medium was TELEVI 
SION, and the city was Chicago 
Called “the most colorful conventior 
since Lincoln won the nomination,’ 
the Republican convention openec 
the fireworks for viewing by more 
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ects announced in Metropolitan 
thicago in June amounted to $15,- 
51,000, bringing the half-year total 
e $113,302,000. Comparable figures 
wr last year were $15,614,000 in 
ine, and for the first six months 
40,362,000. 
Included in these figures are 34 
ojects in June and 196 projects 
the first six months of this year, 
empared with 37 projects in June, 
#59, and 200 projects in the first 
‘months of last year. 
Types of projects covered in these 
ports include industrial plants and 
farehouses either new or expan- 
ms of existing facilities, as well as 
quisitions of land or buildings 
r industrial purposes. 


W. M. Welch Manufacturing 
ampany, 1515 N. Sedgwick Street, 
erecting a new plant containing 
9,000 square feet of floor area for 
€ manufacture of the firm’s line 

laboratory equipment and ap- 
i ratus. The work has been started 
« the structure which was designed 
Battey and Childs. Bulley and 
fidrews is erecting the plant. The 
“w structure will be located at 
and Touhy Avenues in 


Hoerner Boxes, Inc. of Keokuk, 
wa, is establishing its first Chicago 
Pea operation with a plant and 
(ice building it is erecting in Gur- 
re. The new plant will contain 
10,000 square feet of floor area, 
\d was designed by Stanley Engi- 
bering Company of Muscatine, 
ja. Hoerner has a sales office in 
nicago at 209 S. LaSalle Street. 


|Morgan Sash and Door Com- 
my, 2287 S. Blue Island Avenue, 
js started a new plant, designed 
Johnson and Johnson, which will 
erected in the Industrial Park 
6a of Broadview. The new one- 


ly 


story structure will contain 200,000 
square feet of floor area for the pro- 
duction of wooden sash and door 
products. The plant is being erected 
by Great Lakes Construction Com- 
pany, general contractor. 


© Decorel Products, a newly 
formed organization, is being estab- 
lished in Mundelein for the manu- 
facture of light architectural mill- 
work. The plant will contain 100,- 
000 square feet of floor area, which 
was designed by Don Erickson, with 
the structural details being prepared 
by Kolbjorn Saether and Associates 
and the firm of John Cartland. The 
part one-story and part two-story 
building will be of extremely mod- 
ern design, with suitable area for 
landscaping and parking facilities. 


e Spotnails, Inc., 1527 Lyons 
Street, Evanston, has started con- 
struction on a new plant to house 
the firm’s activities, located in the 
Northwestern Industrial Park of 
Rolling Meadows. The firm will 
engage in the production of its line 
of portable nailing, stapling and 
sash pinning machines, and _asso- 
ciated fasteners, in the new 70,000 
square foot structure. Ralph E. 
Stoetzel designed the structure and 
is acting as structural engineer, and 


Joseph T. Carp, Inc. is the general | 


contractor. 


e McKesson and Robbins, Inc., 
wholesale druggists, has acquired a 
four acre site in Edens: Industrial 
Park in Skokie, where the firm will 
erect a 65,000 square foot warehouse 
for its Chicago Division. Great 
Lakes Construction Company will 
erect the structure, and the broker 
in the real estate transaction was 
John Green and Company. 


© Diebel Die and Manufacturing 
Company, 2711 W. Irving Park 
Road, has a new factory building 
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ULTRAMODERN BUILDING 


private parking unlimited 
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possession immediate 


approximately 75c per sq. ft. with 
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underway in Morton Grove which 
will contain 53,000 square feet of 
floor area. Designed by James E. 
Rhines and being erected by Enjay 
Construction Company, the new 
plant will house the firm’s manu- 
facturing facilities for making pre- 
cision stampings, machinery, produc- 
tion of prototypes and heat treat- 


ing. 


e Scholle Chemical Corporation, 
Northlake, is adding 45,000 square 
feet of floor area to its factory space. 
The company produces industrial 


chemicals and synthetic resins. The 
new construction was designed by 
Fridstein and Fitch. 


e Tribune Company, publisher of 
the Chicago Tribune, is expanding 
its former radio audience studio 
with an addition of 17,000 square 
feet in a four-story structure to 
house the recently acquired facilities 
of Chicago’s American. Completion 
of the new portion of the addition 
to the Tribune Tower is expected 
early in 1961. Holabird and Root 
designed the new building with 


GRADE- ALL, INC. 


Curb and gutter removal 


Pavement removal 
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High Dividends Paid SEEN 
Since 1889 


6720 WEST NORTH AVENUE - CHICAGO 335, ILL. 


100 Million Dollar Savings Institution 
Frank P. Kosmach, President 


NATIONAL 2-5000 


Sargent and Lundy acting as struc 
tural engineer and Ragnar Benson 
Inc. performing as general contrac 
tor. 


e National Video Corporation 
4300 W. 47th Street, is adding 
50,000 square foot warehouse struc 
ture to its existing facilities whick 
was designed by A. Epstein and Sons 
Inc. The company produces tele 
vision picture tubes and parts, anc 
is having the addition handled by 
Fred Teitelbaum Construction Com; 
pany. The plant is located in the 
Central Manufacturing District. 


Square Typographers 
Inc., 2827 W. Belden Avenue, 1: 
erecting a new plant containing 
24,000 square feet of floor area a1 
301 West Monroe Street, which waa 
designed by Eugene A. Myers. Ed) 
ward Johnson, general contractor, 15 
erecting the structure. The firm en: 
gages in job shop typesetting. 


e Logan 


e Electro-netic, Inc., a newly 
formed manufacturer of meta! 
laminations for the electronics in 
dustry, has acquired a new plant at 
9535 River Street, Schiller Park: 
containing 18,000 square feet. The 
firm will install elaborate heat treat 
ing equipment and other facilities 


Here, There and Everywhere 


(Continued from page 12) 


from two out of three in a 195€ 
survey to three out of four in 2 
survey just released by the Nationa 
Industrial Conference Board. Ever 
among those companies reporting 
that they do not now have a trave 
insurance policy, there seems to br 
wide acceptance of the idea tha 
companies should assume some re 
sponsibility for covering their em 
ployes against business travel risk 
according to the report. 


¢ Overseas Selling Aid — Smal 
manufacturers can get some valua 
ble tips on how to sell product 
abroad from a new Small Busines 
Administration Management Ai 
entitled “How the Bureau of. For 
eign Conimerce can Help Smal 
Manufacturers.” It may be obtaine 
free of charge from the Small Bus 
ness Administration, Chicago Re 
gional Office, 105 West Adam 


| Street. 
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Presidents 


(Continued from page 32) 


han 40 per cent of the nation on 
uly 21. The International Amphi- 
jeatre was the setting, and the con- 
lention hall had been groomed for 
weeks for the great “spectacular.” 
’ BC had $1,500,000 of mobile equip- 
aent, capable of catching parades, 
srchlight processions and_ other 
wents. CBS and ABC joined NBC 
m a pool-coverage basis. 
Nomination of Gen. Dwight D. 
i isenhower and Richard Nixon was 
ratched avidly by tense citizens. And 
uly two weeks later they went 
wough the same political throes 
brain when, after a spirited conven- 
von, the Democrats nominated Adlai 
fevenson, former Governor of Illi- 
bis. 


A Republican landslide swept 
isenhower and Nixon into office, 
ut the defeated Stevenson was back 
m Chicago in August, 1956 to secure 
me nomination of the Democratic 
arty once more. 

Once more the Republicans will 
myene in Chicago on July 25th of 
nis year at the Stockyards Interna- 
honal Amphitheatre. More than 


2,500 newsmen and magazine writers, 
radio and television crews, are ex- 
pected to cover the Presidential 
nomination. Delegates will number 
1,331 and there will be an equal 
number of alternates. 


Jaren L. Jones, chairman of the 
G.O.P. arrangements committee, re- 
ported recently in Washington that 
Republican planners had been able 
to save themselves four months of 
work due to ‘‘the cooperation and 
knowhow” of Chicagoans. Normally, 
Jones explained, planning would 
have to start in September. “But we 
knew Chicago was geared to con- 
ventions, and we decided not to start 
until January this year,’ he said. 
“Everything has gone as smoothly 
as clockwork.” 

The Chicago of 1960 covers over 
200 square miles, has a population 
of over 3,816,000, and has become 
not only the commercial hub of the 
nation but the center of interna- 
tional trade for the multi-billion 
dollar Midwest market. Chicago is 
a thriving, vital city which has kept 
pace with the growing importance 
of national politics during its well- 
rounded century of being a “foster 
parent of Presidents.” 
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Overseas Visitors 
(Continued from page 24) 


tourism and that of the United 
States, Mr. Waters added. He ex- 
plained that until after World War 
Il, the British had no balance of 
payments problem and made almost 
no effort to attract visitors from 
abroad. But after the war, Britain 
was in desperate need of foreign 
capital. So, from 1949 to 1959, it 
spent, on travel promotion, about 
$3 million per year. “In 1949,” Mr. 
Waters reported, “Britain obtained 
104,000 U. S. visitors. By 1959, U. S. 
visitors had tripled (to 352,000). 
Earnings in the meantime had in- 
creased two and one-half times, from 
$74 million to $180 million.” 


The Magnuson bill is the latest 
move in an effort that was launched 
about six years ago to attract more 
foreign travelers to the United 
States. Chicago’s Clarence Randall 
was one of the prime movers behind 
this effort. In 1954, and again in 
1958, he wrote reports, at the re- 
quest of President Eisenhower, 
which pointed up the need for 
streamlining our customs proce- 


dures, and beefing up our informa- 
tional programs, if we wanted a 
bigger share of the international 
travel market. 

Results to date have been signifi- 
cant. It now takes much less time 
than it used to for nationals of 
other countries to obtain visas, and 
the visas are good for four years 
instead of two. Residents of about 
75 nations no longer have to pay 
a visa fee, and the number is grow- 
ing steadily. Most important, some 
of the more insulting provisions of 
the McCarran-Walter Immigration 
Act have been suspended. For ex- 
ample, visitors no Inger must sub- 
mit to fingerprinting, nor are they 
asked if they've ever engaged in 
prostitution or procuring. 

The Immigration Service used to 
show a lack of concern for the visi- 
tor’s time and _ sensibilities which 
produced a rich harvest of ill will 
for the United States throughout 
the world. Today, things are 
changed. At New York, Miami, 
Honolulu, and Los Angeles, attrac- 
tive young ladies, each of them 
speaking several languages, greet 
planes arriving from overseas and 


help the passengers through cu 
toms. Baggage-inspection procedu 
has been greatly simplified, and ; 
some points of entry, conveyers an 
self-service carts have been installe 
to increase efficiency. Foreign tra 
elers who arrive by ship, meanwhil. 
are greeted by inspectors who at 
under orders to be as courteous 
possible, and who, far more ofte 
than in the past, can speak th 
visitor’s native language. New York 
piers are still ugly, dirty, and iy 
efficient. But this year the Hollane 
America line is opening the fir: 
new pier to be built in several year 
Other steamship companies hay 
similar projects in the plannin 
Stage. 

Last fall, President Eisenhowe 
issued a special proclamation whic 
set aside 1960 as “Travel USA Year. 
Since then, this theme has been ac 
vertised abroad in a number ¢ 
ways. The most ambitious effort is | 
“Travel USA Portfolio,” which cox 
tains promotional literature frox 
each state. It has been distribute 
to travel agents, tour operators, ani 
transportation companies abroac 

(Continued on page 38) 
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you will acquaint yourselves with 
from the whole world at the International Trade Fair in 
Brno, Czechoslovakia, where, on 570,000 sq. yards of 


exhibition ground, more than 30 countri edi 
their best products. ies will display 
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the latest techniques 


BRNO, which is fast becoming the new centre of business 
activities in the heart of Europe, is expecting you, too! 


THE INTERNATIONAL TRADE FAIR IN 


BRNO - CZECHOSLOVAKIA 


September 11-25, 1960 


. 
. 0? 
Peace cese® 


“HE Interstate Commerce Commis- 
| sion, by order in Ex Parte No. 73, 
egulations for Payment of Rates 
ad Charges, authorizes railroads to 
tend the credit periods for the 
ayment of rates and charges on car- 
wad trafic to 96 and 120 hours, 
Rective July 7, 1960. ‘These are the 
me credit periods currently per- 
}issible on less carload traffic. On 
urload traffic, however, the present 
edit periods are 48 and 96 hours. 
he southern railroads petitioned 
we commission for approval of an 
stension of the credit periods on 
-rload traffic in order to meet motor 
trier competition. “We conclude,” 
se commission’s report states, “that 
ne proposed extension of the credit 
=riods on carload traffic is desirable 
» enable petitioners to compete 
ore effectively, in this respect, with 
eeir motor-carrier competitors; and 
wat any disadvantages resulting 
om a reduction in _ petitioners’ 
rking capital would be offset by 
ne benefits derived from the exten- 
on of the credit periods. Since the 
-ant of authority herein to broaden 
we credit regulations is permissive 
ily, and other railroads are ex- 
eriencing similar competition with 
ae motor carriers, our findings will 
2 broadened to include the rail- 
oads generally.” The eastern rail- 
oads, in a petition filed with the 
ommission for reconsideration of 
ne order said: “Insofar as the com- 
ketitive situation is concerned, the 
sspondents (eastern railroads) re- 
cectfully submit that the only find- 
wgs which the commission could 
tossibly make is that the record con- 
iins no showing that the railroads 
ave lost business to the motor car- 
jers because the latter have more 
eral credit regulations than the 
rmer, but rather that the competi- 
of the railroads with the motor 
triers is primarily a matter of 
rvice and rates. Therefore, there 
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has been no showing that compéti- 
tion with the motor carrier is such 
as to justify or require a lengthening 
of the present credit periods.” 


¢ Passenger Transportation Tax 
To Continue Another Year: Hopes 
for either a reduction in or a com- 
plete repeal of the 10 per cent fed- 
eral tax on the transportation of 
persons faded when the Senate re- 
jected the recommendation of its 
Finance Committee and voted 55 to 
29 to continue the levy at its present 
level for another year beyond June 
30, 1960. The Senate also voted 54 
to 30 against the committee’s amend- 
ment proposing elimination of the 
10 per cent tax on local telephone 
service and telegrams. The House 
earlier approved a year’s extension 
of both ‘these excise taxes. In leading 
the floor debate in opposition to 
repeal of the passenger transporta- 
tion tax, Senator Johnson of Texas 
said: “I look forward to the day 
when we can repeal the tax on 
travel, but the time to repeal is not 
when the Chinese Communists are 
bombing Quemoy, when the Com- 
munists are disrupting the summit, 
when the President is confronted 
with more problems than ever be- 
fore, when the Congress, in its wis- 
dom, is raising the defense budget. 
I think the tax should continue for 
one more year.” Senator Smathers 
of Florida in reply said: “I wish 
every Senator who says. now he is 
not going to vote for repeal of the 
transportation tax on persons will 
ask himself how far he will go when 
the officials of our government and 
the people themselves say, “We are 
in a serious situation and we need 
some money to revitalize our trans- 
portation industry’..... That day 
is coming as surely as we sit here. 
One of the reasons is that this tax 
has been a regressive tax. It was re- 
gressive in its origin. It was put on 
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STORAGE 

PACKING 
Estimates Without Obligation 


ALL PHONES 


Plaza 2-4000 


Local and Nationwide Moving 
Agent for Allied Van Lines 
Complete Commercial Services 
@ Personnel Moving 
© Office Removals 
® Merchandise Storage 
@ Record Storage 


1891—OUR 70TH YEAR—1960 


EMPIRE 


WAREHOUSES, INC. 


General Offices 
52nd & Cottage Grove Ave. 


Professional counseling, planning and 
presentations for those who wish to use 
audio-visuals properly in... 


Sales Meetings 


Campaigns 

Conventions 

Training Programs 
e RENTALS 


Sales and Service 


rear projection . . . standard or wide 


projection screens 


Genarco 

T S | — Sound Projectors 
Eko-Tape, Recorders 
Accessories 
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DuKane 
LaBelle 
Beseler 
Soundview 


@ complete film service 
electronic repair and cleaning 
shipping and storage 


ALLIED AUDIO-VISUAL SERVICES 


3830 N. Lincoln Ave., Chicago 13 
Tel: GRaceland 2-1995 
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the statute books mainly to dis- 
courage people from riding on the 
trains and aircraft. That is what it 
did and continues to do. We have 
the situation at Quemoy today with 
the bombs falling, as the majority 
leader said, and crises all around. 
We cannot run down in a hole and 
sit until they pass away. We must 
take affirmative action when the 
situation calls for such action..... 
We must have transportation. This 
is the kind of proposal which will 
help revitalize our transportation 
system to cope with any emergency 


of highway carrier vehicles. 


Dust Collecting and Fume Removal Systems 
Sheet Metal Fabricators 
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SEeley 3-2765 


1931 W. LAKE ST. 


levy : l\y, 


HTH 


THE HAINES COMPANY 


ESTABLISHED SINCE 1900 


uu 
le] 
7 
Yc a 


MM; 


M 


BATTEY & CHILDS, INC. 
ENGINEERS - ARCHITECTS 


Complete Service for Industry 


231 So. LaSalle St., Chicago 4, Illinois 


CODE DATING 


Automatic, Dependable, Guaranteed 
Friction and Power-driven Machines 
Write giving details on a specific coding 
problem 


KIWI CODERS CORPORATION 


4027 N. Kedzie Ave. Chicago 18, Ill. 


ORGANIZATIONAL PLANNING 
Executive and Sales Personnel 
Counseling and Testing 
LEROY N. VERNON & ASSOCIATES 

Industrial Psychologists 


THE PERSONNEL LABORATORY 
La Salle Wacker Bldg. @ Chicago 


A-Z LETTER SERVICE 
ESTABLISHED 1918 


PLANOGRAPHING @ MULTILITH 
ART & COPY LAYOUT 
MIMEOGRAPHING e MULTIGRAPHING 
ADDRESSING e@ MAILING 
DIRECT MAIL CAMPAIGNS 


139 N. CLARK DEarborn 2-1891 


METAL NAME PLATES 


Etched or Lithographed Plates 
with Holes or Adhesive Backs 


RELIABLE SERVICE 
CHICAGO NAME PLATE CO. 


Chicago 26, Ill. AMbassador 2-5264 


situation which may arise. A step in 
this direction would be the repeal 
of this discriminatory, arbitrary, and 
regressive excise tax on the trans- 
portation of persons. Its repeal is 
too long overdue.” 


e Illinois Motor Committee Ap- 
proves Vehicle Detention Rule: The 
Standing Rate Committee of Illinois 
Intrastate Motor Carrier Rate and 
Tariff Bureau has amended and 
approved Docket No. 2055 which 
will establish charges for detention 
The 
rule allows eight hours free time for 
the loading or unloading of vehicles 
actually or constructively placed. 
When vehicles are placed prior to 
8:00 A.M. of any day, Monday to 
Friday, inclusive, free time will be- 
gin at 8:00 A.M. of such day. When 


vehicles are placed after 5:00 P.M 
of any day, Monday to Friday, iv] 
clusive, free time will begin at 8:0! 
A.M. of the following work day 
When vehicles are placed on Sat 
urday or Sunday, the free time will 
begin at 8:00 A.M. of the follow 
ing Monday. When any portioa 
of the eight-hour free time extend 
beyond 5:00 P.M. of any day, Mori 
day to Friday, inclusive, such portion 
of free time shall be computed from 
8:00 A.M. of the next day whick 
is neither a Saturday, Sunday o% 
holiday. Detention charges after thi 
free time will be $10.50 per vehicl’ 
for the first 24 hours or fraction 
thereof; $15.75 for the second 27 
hours.or fraction thereof; and $26.2! 
for the third and each succeeding 
24 hours or fraction thereof. 


Overseas Visitors 


(Continued from page 36) 


plus our embassies, consulates, and 
USIA reading rooms. 

The relaxation of currency re- 
strictions in recent years should help 
our promotion effort greatly. Sena- 
tor Jacob K. Javits of New York, 
who played an important role in 
setting up the new program, thinks 
this development presages “a new 
era in travel to the United States 
from overseas.” At least 16 countries, 
he reports, have reduced or elim- 
inated their currency restrictions 
since the end of World War II. 
Nine, accounting for between one- 
third and one-half of our visitors, 
have loosened controls since the 
beginning of 1958. 

Although a good deal has been 
accomplished, much remains to be 
done. As was brought out at the 
Senate hearings, two of the big prob- 
lems facing any foreign resident who 
wants to partake of an American 
holiday are the cost of the trip, 
and the language barrier. 

A few months ago, airlines flying 
the North Atlantic route announced 
that beginning this winter, they 
would offer a new 17-day excursion 
fare between New York and Lon- 
don, $112 to $136 under the lowest 
regular rates. There is also some 
talk of U. S. maritime interests 
building superliners that would 
serve cafeteria-style meals and cut 
corners in a number of other ways, 
thereby bringing a_ trans-Atlantic 
voyage within the budgets of the 


ee 


masses on both sides of the ocean 
These are steps in the right direc 
tion, but not much more than that 

“An American tourist abroad cas 
travel almost anywhere today on 
the strength of the English lan 
guage, but the converse is large 
true in the United States,” said on 
witness at the Senate hearing. Hi 
was William A. Ullman, presiden 
of the Institute of World Travel 
Ullman indicated that before w 
can hope to attract visitors fron 
abroad in volume, we must staff ou 
hotels, ticket offices, and other trave 
facilities with plenty of people wh 
can speak other languages. 

This is the sort of problem tha 
might be easier to solve on th 
local, than on the national, level 
In Washington, for example, th 
manager of the Statler-Hilton ha 
assembled a list of multilingual ca 
drivers. Conceivably, the idea coul 
be adapted by other hotels or hote 
associations. 

The same type of approach migh 
help cut costs for foreign traveler 
Louis P. Marechal, TWA’s vice 
president and general manager, sus 
gested at the hearings that hotel 
resorts, and restaurants “work ot 
lower rates for foreign visitors ¢ 
the beginning and end of the trave 
season, and pass the information o 
to U. S. travel centers overseas.” 

With more visitors coming to th 
country in 1960, and more expecte 
in future years, merchants and mai 
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jacturers have a golden opportu- 
|ty to do some creative selling. Chi- 
1g0, because it is already alert to 
e possibilities of increased inter- 
[onal trade, and also because it 
ia gateway city with direct air and 
ia connections abroad, has a head- 
art on many of its competitors. 


Video Tape 


(Continued from page 16) 


ngth up to 4800 feet, or, 64 min- 
es of playing time. It is recorded 
ad played back by the same ma- 
nine. Since the basic problem is 
“store’’ a vast amount of electronic 
ata in a small area, an ingenious 
vo-inch diameter ‘‘disk’’ contain- 
g four separate recording heads 
as developed. This disk, or record- 
'@ head, revolves at 14,400 revolu- 
pms per minute while the tape 
yoves past the recording head at 
» inches per second. The sound 
ertion of the video tape is recorded 
» the top 4 inch of the tape. 

As the electronic impulses are fed 
rough the recording heads, the 
fn particles on the tape are mag- 
“tically rearranged. When the re- 
}rded picture and sound are played 
wck, the iron oxide particles will, 
a sense, feed back to the record- 
@ head the exact arrangement of 
e electronic impulses as recorded. 
lfrus, we see and hear exactly what 
as recorded with no discernible 
pss of quality. Conventional tele- 
mion cameras and other technical 
juipment are utilized in the crea- 
lon of electronic impulses to feed 
the recording heads. ‘This proc- 
is has been described as “instant 
mm” due to the fact that there is 
o delay in processing. 

The cost of video tape productions 
ries widely. The budget for an 
our sales presentation, shot in sev- 
sal locations and shown via long 
stance cables to a number of cities, 
not inexpensive. Conversely, the 
pst of a 15-minute tape-film of the 
ry of a manufacturing process or 
pant story can be very modest. 
},000 to $15,000 would be adequate 
most cases. The desired effective- 
“ss of the presentation naturally 
jould be the determining factor in 
ny production budget. 

|A management representative was 
ard to say recently, “When our 
es presentation leaves the home 
ce, it looks like a battleship, but 
the time it gets to our distribu- 


tors and dealers, it looks like a row- 
boat.” 

This statement provides insight 
into the basic necessity for effective 
visual communication in industry. 
Improvement in public relations, en- 
hancement of the corporate image 
or more effective sales methods can 
be effectively communicated via 
video tape presentations. With the 
advent of this new method of low 
cost production, companies previous- 
ly unable to utilize visual sales 
methods can now do so. 

At the present time in Chicago 
four television stations and four in- 
dependent producers are engaged in 
video tape production. Television 
stations WNBQ, WBBM, WBKB 
and WGN offer these services as well 
as D and B Productions, Teletape 
Productions, Vicoa Productions and 
Graphic Pictures. All offer complete 
facilities — studios, technical and 
production personnel. Each can han- 
dle remote jobs on location anywhere 
in Chicagoland. Presently, WNBQ is 
the only Chicago station that can 
offer color as well as black and 
white video tape facilities. 

Video tape, due to the invisible 
electronic nature of the picture on 
the tape, must be played back on a 
tape machine. Since this is not always 
a convenient manner of viewing, 
transfer of the video tape picture to 
conventional 16 mm motion picture 
film is a widely used method. This 
process is both fast and inexpensive, 
and makes it possible to view the film 
anyplace a small 16 mm projector 
can be set up to operate. 

In Chicago, at this time, the Edu- 
cational Station WT TW is equipped 
to do video tape to film processing. 
WNBOQ currently is installing new 
equipment to add this service to its 
Video Recording Department. 

Now in on the ground floor of a 
booming new business, these tape 
producers, and those who will follow 
as the business expands, are certain 
to make a great contribution to the 
economy of Chicago. As the city has 
long been a leader in the produc- 
tion of business films and film com- 
mercials, it follows that Chicago can 
also establish itself as a production 
center for imaginative, high quality 
and low cost video tape for tele- 
vision and non-broadcast uses. In 
the business of visual communica- 
tions, the wonderful tool of video 
tape is a boon to business and in- 
dustry in meeting the ‘challenges 
of effective communications. 
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for all your 
ELECTRICAL NEEDS 


e 22 Trunk Lines insure prompt 
and efficient service 

e Quick Deliveries from our 
stock of over 50,000 items 

e Ample Parking Space for 
pick up convenience 
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ELECTRICAL SUPPLY CO. : 


40 Years of Dependable Service 

Wholesalers of Everything 
Electrical 

965 West Chicago Avenue 

Chicago 22, Illinois 


Waukegan Branch 


INTERSTATE ELECTRICAL SUPPLY CO. 
1020 Greenwood, Waukegan, Illinois 
Phone: ONtario 2-1194 

Chicago exchange: BRoadway 4-2639 


Established 1922 


AIR 
CONDITIONING 


AND 


VENTILATION 
CONTRACTORS 


POWER PRESS FORMING 
ROLLING - SHEARING 


ARC - GAS & SPOT WELDING 
10 Gauge and Lighter Steel 
FABRICATION and INSTALLATION 


Western Ventilating 
Company 


1019 W. Grand CHesapeake 3-3434-6 
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ATTENTION 
SEAWAY 
SHIPPERS 


Let one of our qualified 


transportation engineers 
show you how to get the 
most from your import-ex- 
port Cartage dollar. 


40 Power Units and 70 semi- 
trailers well maintained and 
expertly driven assure you 
of fast, trouble free service 
with no costly delays. 


For over 30 years, AMERI- 
CAN TRANSPORTATION 
CO., INC. has been serving 
Chicagoland within a 50 mile 
radius. 


LOCAL CARTAGE 
TRUCK LEASING 


540 W. 14th Place 
Chicago 7, Illinois 
HAymarket 1-2151 


Chicago Qverseas 


SHIP SAILINGS 


Vessel Line Date 
Continental Ports 

Cleopatra 

Hamburg Chicago July 21 
Charlotte Schroeder 

Poseidon July 21 
Laholm 

Swedish-American July 22 
Skejelnes 

Lakes Continental July 22 
Byklefjell 

Fyell-Oranje July 22 
Lahnstein 

Hamburg-American July 22 
Lealott 

Hamburg Chicago July 24 
Skogholm 

Swedish-American July 27 
Prins Willem Geo. Frederik 

Fjell-Oranje July 28 
Leanna 

Hamburg Chicago July 28 
Naumburg 

Hamburg American July 29 
Prins Willem Van Oranje 

Fjell-Oranje Aug. 2 
Alexandra Sartori 

Hamburg Chicago Aug. 2 
Werratal 

French Aug. 3 
Prins Willem V 

Fjell-Oranje Aug. 3 
Roland Russ 

Hamburg American Aug. 5 
Kari-Ragnar 

Nordlake Aug. 5 
Suderholm 

Hamburg Chicago Aug. 6 
Desdemona 

Hamburg Chicago Aug. 8 
Vibyholm 

Swedish-American Aug. 10 
Tindefjell 

Fjell-Oranje Aug. 1] 
Leada 

Hamburg Chicago Aug. 11 
Rheinstein 

Hamburg American Aug. 12 
Francisca Sartori 

Hamburg Chicago Aug. 15 
Clio 

French Aug. 15 


GREAT LAKES OVERSEAS INC. 


3400 PRUDENTIAL BLDG. 
RAndolph 6-7033 
Representing 


FIELL ORANJIE 
pa a ee 


LE HAVRE - ROTTERDAM 
HAMBURG - BREMEN - LONDON 
ANTWERP - GLASGOW 


Tieli~TIORD NES 


OSLO - COPENHAGEN 
STAVANGER - BERGEN 


SWEDISH 
CHICAGO LINE 
STOCKHOLM - HELSINGFORS 
LIVERPOOL - GOTHENBURG 
COPENHAGEN 


NIAGARA LINE 


CASABLANCA - ALGIERS - GENOA 
LEGHORN - NAPLES - ALEXANDRIA 
PIRAEUS - ISTANBUL 


CONCORDIA LINE 
GREAT LAKES SERVICE 


CASABLANCA - ALGIERS - GENOA 
LEGHORN - NAPLES - ALEXANDRIA 
PIRAEUS - ISTANBUL 


LIVERPOOL LINERS, 
LTD. 


LIVERPOOL - MANCHESTER 
DUBLIN 


TIN PLATE 


TERNE PLATE 
BLACK PLATE 


Sheet 
Strips 
Circles 
Misprints 
: Scrap 


NEvada 8-4100 


LOU STEEL PRODUCTS 
COMPANY 
923 S. KOSTNER AVE., CHICAGO 24, ILL. 
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fessel Line Date 
United Kingdom Ports 

eter 

Nordlake July 21 
kejelnes 

Lakes Continental July 22 
Tanchester Fame 

Manchester Liners July 23 
redborg 

Swedish-Chicago July 23 
rrins Willem IV 

Fyell-Oranje July 26 
fonica Smith 

Swedish-Chicago July 30 
(yins Casimir 

Fyjell-Oranje Aug. 2 
ari Ragnar 

Nordlake Aug. 5 
rins Willem III 

Fjell-Oranje Aug. 9 
agneborg 

Liverpool Liners Aug. 9 
agneborg 

Swedish-Chicago Aug. 15 


Scandinavian and Baltic Ports 


| aholm 


Swedish-American July 22 
redborg 

Swedish-Chicago July 23 
<ogholm 

Swedish-American July 27 
onica Smith 

Swedish-Chicago July 30 
arlsholm 

Swedish-American Aug. 3 
Pernefjell 

Fyjell & Ford Aug. 6 
aibyholm 

Swedish-American Aug. 10 


Mediterranean Ports 


fxantha 


American Export July 21 
faria Teresa 
~ Montship-Capo July 23 
xtavia 

American Export Aug. 5 
-rooktor 
| Montship-Capo Aug. 6 
Exiria 

American Export Aug. 16 

Middle East Ports 

Vabian 

Nedlloyd July 24 


Direct cargo service 


between the Great Lakes and the Mediterranean 


now extended by American Export Lines to range from Chicago, Mil- 
waukee, Detroit, Cleveland, Toronto and Montreal to as far east as 
Istanbul and Derince, Turkey. Regular ports of call in the Mediterranean 
include Trieste, Rijeka, Venice, Naples, Leghorn, Genoa, Marseilles, 
Barcelona, Seville, Alicante, Cadiz, Tangier, and Lisbon. Sailings are 
stepped up too, with 10 cargo liner voyages scheduled for AEL’s Exanthia, 
Extavia and Exiria. Send shipments further and faster 

on this new trade route. Call American Export Lines te 


1616 STANDARD BUILDING, CLEVELAND, OHIO, MAINE 1-0484 STANDARD BUILDING, TOLEDO, OHIO, MAINE 1-0484 
LAFAYETTE BUILDING, DETROIT, MICH., WOODWARD 1-8380 * HENRY W. OLIVER BUILDING, PITTSBURGH, PA., ATLANTIC 1-4080 


LAKES CONTINENTAL LINES 
LTD. 


Regularly scheduled, non-conference 
service to: 
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LIVERPOOL 
LONDON 
ANTWERP 


STORE and DISTRIBUTE 
your MERCHANDISE 
from our warehouses near 
the Loop or at 
Lake Calumet 


You ship your merchandise to us. We will 
store and reship as you tell us, and we'll 
handle all the bookwork, accurately. For 
one or 40 or 400 shipments via truck, rail, 
ship — we'll do the work for you. No de- 
lays. Low cost. 


ROTTERDAM 
HAMBURG 


agents 


MIDLAND OVERSEAS SHIPPING 
CORPORATION 


Lake Calumet Harbor Drive 
Chicago 33 
TWX: CG 2163 


(OR — use our office-warehouse combina- 
tion plan. OR — use our ship-side facilities 
at Lake Calumet or Downtown Chicago.) 


Write or phone for illustrated literature. 
No obligation. 


NORTH PIER TERMINAL 


444 Lake Shore Drive, Chicago 11 
SUperior 7-5606 


MI 6-3727 
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HIGHLIGHTS 
OF CHICAGO 
8 INTERNATIONAL 
TRADE FAIR 
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i nternational Trade Fair was opened June 25 to the public for 11 days with impressive ceremonies on the 
ie ainenn the eel entrance. Five days devoted exclusively to buyers had preceded the ceremonies. a Ww. se 
Association President, President of the Fair Board and President of the Chicago Title and Trust Company is apt above aes ing 
to distinguished guests, the peop!e assembled awaiting the opening and to a vast WGN-TV audience. In the beet a, 
members of the International Court of Queens, young ladies representing each of the countries with national pavilions in the 
Fair. Flags of the nations represented fly from standards along the ramp 


A new around-the-world by commercial airline record of 62 
hours and 59 minutes was set by Northwestern University 
coed Sue Snyder, ‘’Miss International Trade Fair.’/ Left, 
bidding her goodbye at O’Hare field are J. William Schmuck, 
District Sales Manager, Pan American World Airways and 
Thomas H. Coulter, Association Chief Executive Officer. 
Above, ‘’Miss International Trade Fair’’ grabs a cat-nap on 


a bench at Navy Pier surrounded by newspaper. account: 
of her record flight 


ssociation President Paul W. Goodrich and Richard J. Daley, 
payor of the City of Chicago and Honorary Chairman of 


be Fair, set out for a rickshaw pedicab tour of the Fair’s 
ternational Promenade following opening ceremonies 


ert R. Prall (1.) Chairman, Federal Reserve Bank and 
rember of the Association’s Board of Directors, chats with 

~. Frederick Praschinger of Vienna, one of 64 Austrian 
ssinessmen who visited the Trade Fair June 23. The 

‘up was taken on a tour of the Fair by Dr. Guenther 

) uber, Austrian Trade Commissioner 


jeeting in the Japanese National Pavilion are (I to r) 
jchard Revnes, Rokuro Sase, managing director of the 
lipanese Pavilion and United States Secretary of Commerce 
liederick R. Mueller. The Commerce Secretary visited 


Nich of the national pavilions and toured the Fair with 
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Princess Shahnaz Pahlavi of Iran~- and her husband, 
Ambassador Ardeshir Zahedi of Iran receive congratulations 
from Vilas Johnson (1.) Director of the Fair and Richard 
Revnes for the first place award given by the Industrial 
Designers Institute to the Empire of Iran for merit in design 
of Iran’s national pavilion 


Dr. Gruber (center) receives first place award from Karl 
Steinhauser, President of the Illinois Chapter of the 
American Institute for Decorators (I.) for the design of 
Austria’s national Pavilion as Richard Revnes offers 
congratulations 


Anders Attling (r) receives an award to the Government 
of Sweden from Chic Waltman, Fellow of the Industrial 
Designers Institute, for merit in the design of crystal, 
displayed at Sweden’s national pavilion 
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Indonesian and American models show how 
Indonesian materials are used in a nightly style 
show at the Indonesian National Pavilion 


Buyers throng around the counters where hand 
crafted items of Yugoslavia are displayed by the 
Yugoslavian government 


Wives of participants in World Peace Day 
observance gather with the Association’s Industrial 
Division Director, Charles Willson, at the Atoms for 
Peace Display. They are, |. to r., the Mesdames 
Norman Jacobson, Leon Jacobson, Elmer Rylander, 
Norman Hilberry, Thomas Ayers, William Bromage 
and Paul Goodrich. Awards were made to Argonne 
National Laboratory, Argonne Cancer Research 
Hospital at the University of Chicago and the 
Commonwealth Edison Company 


Mr. and Mrs. George Webster of Washington Di Gy mirst buyers t 
register for the trade sessions of the Fair, were awarded a buying 
trip to India via Pan American World Airways. Here they admire 
brasswork of India, as they talk with Pavilion Director Raghbir Dye 
about their forthcoming visit to Indian marketplaces 


Aleco and Vera, dancers from Greece, rehearse on th 
pier prior to their participation in the continuous 
entertainment on floating Festival Island and in the 
indoor International Theater 


Anne Coulter, daughter of Association Chief Executive 
Officer Thomas H. Coulter (center) cannot restrain her 
amazement as she views the display of United States bills 
in large denominations at the First National Bank’s Pavilion. 


1. M. Van Gelder of the Reuben H. Donnelley Corporation 
looks on smilingly 


[Traffic stoppers at 
bState and Randolph 
in the Loop were 
members of the 
Japanese National 
Dancers group who 
bshopped State Street 
bstores between shows 
bat the Fair 


my meetings and receptions were held aboard Juan Terry Trippe, founder and president of Pan American | 
Hospitality Ship “Prinses Irene.’’ Above, World Airways receives the International Achievement 
mas H. Coulter addresses the mayors of 22 Award for World Peace for 1960 from Vilas Johnson (1.) 

-Iwestern cities and their wives on Mid-America Trippe was selected by the Association for the award 

iv, June 24 because of “‘unexcelled leadership in pioneering 


‘ 


international air transportation’ 


The consular corps of Chicago were guests of the 
Association’s Board of Directors at the Mediterranean 
Garden Restaurant of the Palmer House at the east 
end of Navy Pier 


lyers thronged the registration desks during the first 
e days of the fair. Practically every state in the 
on and many foreign nations were represented in 
home addresses of buyers 


(EO 
CHICASD ASSOCIATION OF COMMERCE AND INDUSTRY 
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i i i i Id gathered at Hotel Morrison fol 
June 27 and 28 hundreds of Chicago businessmen and registrants from countries all over the worl | rris 
fhe Second Chicago World Marketing Conference, held in conjunction with the Chicago International Trade Fair. Association 


MMI 


a 


President Paul Goodrich presided at the luncheon sessions 
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His Excellency Manlio Brosio, Ambassador of Italy to the United States (above) 
and C. Virgil Martin, President, Carson Pirie Scott & Co., were featured speakers 
at the luncheon session June 27 


“Action on Imports,’’ a panel discussion, featured five Carson Pirie Scott & Co. employ 
engaged in buying and selling imported merchandise. On the Monday afternoon session 
Bim) : Richard S. Latham, Partner, Latham, Tyler, Jensen, Chicago/Los Angeles/Copenhagen 
C. Virgil Martin President, American Society of Industrial Designers, also spoke on ‘Industrial Design f 
World Markets” 
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“ticipants in the World Marketing Conference also participated in the two-hour Channel 7 
pevision program ‘’Off the Cuff’’ moderated by Norman Ross. Shown in the studio (I to r) 
* Ralph S. Smiley, President, Booz, Allen & Hamilton International; Alex Currall, Director, 

tish Industrial Development Office, New York; Wazir Ali, Financial and Economic Minister, 


Henry Kearns, former 
Assistant Secretary of 
Commerce for International 
Affairs, U. S. Department of 
Commerce, was a featured 
speaker at Tuesday’s 
luncheon session. 


lsbassy of Pakistan; Ross; Richard L. Jones, Brigadier General U.S.A. retired, Executive Vice 


esident, Victory Mutual Life Insurance Co., former U. S. Ambassador to Liberia; and 
lo Rogers, Olivetti Corporation, who flew from Rome expressly to attend the conference 


st back from survey trips to Australia- New Zealand; Mexico-Central America; the Near East; 
Exeria and Viet-Nam, two-man teams of the U. S. Department of Commerce Bureau of 
-eign Commerce gave their first reports to the conference. The following day the teams 
ourned to Association offices for a press conference and personal consultations with 
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icago businessmen interested in expanding their export trade 
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Advertisers’ Index 


Agencies Listed in Italics 
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His Excellency 

Dr. Wilfried Platzer, 
Ambassador of Austria to 
the United States, spoke on 
“A New Look at Trade with 
Europe’’ at the luncheon 
session on June 28 
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Painting & Decorating Contractors’ 
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Stop me...If... 


All Summer Paul watched Eddie give 
demonstrations on how to putt. Ed, who 
sometimes wears glasses, seldom missed a 
putt, even from the edge of the green. 
Finally, at the end of the Summer, Paul 
asked how he holed out so accurately. 

“Well,” said Ed, “these glasses of mine 
are bifocals. When I line up a putt, I look 
through the edges of the two lenses so I 
see two balls, one small and one big, and 
two holes, one small and one big. Then 
it’s simple. I just knock the small ball in 
the big hole.” 


Little Girl: “Mama, Daddy and I stopped 
on my way home. I had a coke and daddy 
had a glass of water with an olive in it.” 


There was a small town bank president 
with a glass eye, and he was very proud 
of it, particularly its realistic appearance. 
One day a man came in to see him about 
a loan, and the president found it neces- 
sary to turn down ithe applicant’s request. 
However, the man who needed money was 
very persistent. In a moment of weakness 
the bank president said, “O.K. I'll grant 
you the loan if you can tell me which is 
my artificial eye.” 

The applicant studied both eyes care- 
fully and then said, “The right one.” 

“Correct,” said the president, “but how 
could you tell?’ ’ 

“It was easy,” replied the applicant. “It 
looks a lot more sympathetic than your 
left eye.” 


The small town constable had been 
caught flat-footed when big city gangsters 
held up the local bank. 

‘Didn’t you get a description of any of 
them?” a reporter asked. 

“Nope.” 

“Do you know what kind of get-away 
car they were driving?” another asked. 

“Nope.” 

Do you know anything at all about the 
case? a third demanded impatiently. 

Well,” drawled the eager-to-please law- 


man, “I’ve got a durned good descripti 
ane g escription of 


A pastor of the parish alwa 

f ys asked the 
children the same questions, and in the 
Same sequence: “What is your name? How 
ree ae Did you say your prayers? 

Wi appen if : 

Rien” pp you don’t say your 

An overly ambitious mother rehe 

: earsed 

her little boy with the answers, and when 
the aang called, the boy beat him to the 
punch by rattling off: “Jerry Jo = 57 
yes — go to hell.” pe. 
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A college boy sent a telegram home say- 
ing, “Mom! Have failed all subjects. Pre- 
pare Pop.” 

The reply came the next day, “Pop pre- 
pared — prepare yourself.” 


Visitor: “I suppose the new baby is fond 
of you?” 

Father: “Fond of me! Why, he sleeps all 
day when I’m not at home and stays up all 
night to enjoy my company.” 


The retiring usher was instructing his 
youthful successor in the details of his 
office. “And remember, my boy, that we 
have nothing but good, kind Christians in 
this church—until you try to put someone 
else in their pew.” 


Six-year-old Johnny complained to his 
parents that he couldn’t see the blackboard 
at school. So they hurried him to an eye 
specialist, who found nothing wrong with 
the boy’s eyes. 

“Why can’t you see the blackboard?’ 
asked, puzzled. 

“Because,” spoke up Johnny, “a big boy 
sits right in front of me!” 
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“Sometimes,” said the mistress to the n@ 
maid, “it will be necessary for you to he 
me upstairs.” : i 

“I understand, ma’am,” replied the gi) 
“1 drink a bit myself.” 


While stopping at a New England hots 
a high-pressure New York executive Wy 
suddenly taken ill. The elderly physicia 
who attended him was much too deliber 
for his taste. “Don’t know why I’m lettiii 
you take care of me in the first place 
snapped the executive. “Guess I just ha 
a lot of faith in fools.” 

“Yup,” replied the old country doct 
agreeably. “I can see you have a remarka 
amount of self-confidence.” ‘ 


Doctor: “How’s the patient who sw7 
lowed the spoon?” 
Nurse: “He can hardly stir!” 


Little Tommy was about to buy a tick! 
to the movies. The box office girl aske 
him, “Why aren’t you at school today} 

“Oh, it’s all right,” piped Tommy ear 
estly. “I’ve got the measles.” 


Chemistry Professor—“I may be mistake} 
but I thought I heard you talking durir 
my lecture.” 

Student—“You must be mistaken. I nev 
talk in my sleep.” 


The wealthy man about town frowned « 
his butler, and said severely, “The mai 
tells me that you were badly intoxicate 
last night, and that you were trying to ro 
a barrel into my bedroom. Is this true: 

“Yes indeed, sir,’ answered the butle 
solemnly. : 

“And where was I all this time?” 

“In the barrel, sir!” 
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“Bul how can you get so tired when you're only a vice-president?” 
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im Electric is exclusive Chicago area distributor of Muzak®, the only mu 


Idle conversation, gossip, 
rumormongering, goldbricking 


Tardiness, early departures, 
another result of worker tensions 
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Employee absenteeism, turnover, 
training and recruiting expense 
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Wandering workers, people 
away from their place of work 


management miseries’’ 


that cost you money 


Music by Muzak, one of the Boom PlanCom* facilities, 
helps you get a day’s work for a day’s wages. This very 
special kind of music stimulates without distracting. It 
alleviates tension and fatigue, the cause of many employee 
behavior traits that pull down efficiency and raise costs. 
Why not consider the cost-saving benefits of Muzak for 
your business? Telephone NAtional 2-5200 or write Dept. 
C, Boom Electric Corporation, 5226 W. Grand, Chicago 39. 


BOOM PilenCom 


* Planned Communication Facilities 


MUZAK® @ PROGRAM DISTRIBUTION @ PAGING @ RECORDING 
PUBLIC ADDRESS e CLOSED CIRCUIT TV e INTERCOM 


BOOM ELECTRIC CORPORATION 


5226 W. Grand 


Ave., Chicago 39, III. 


FREE BOOKLET 


Please send me your special 


report on 


how PlanCom* can 


benefit my company in 9 areas. 


FREE SURVEY 


I'd like a free, no- “obligation 


can be tailored to my specific needs. 


Name 
Company 


Address 


sical environmental aid scientifically planned and produced 
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for working, dining or shopping areas. 
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To a kite merchant, the pulling 

power of an advertising medium is 

equal to the number of kites sold. 
To media men, pulling power is 

influenced by several inter-related 

factors. 

The law or formula looks like this: 


Pulling Power 


Circulation Volume 
x 
Editorial Vitality 
x 
Reader Confidence 


The larger measure of these 
ingredients in the Chicago Tribune 
accounts for the greater results 
produced for advertisers. 

The Chicago Tribune, with a cir- 
culation 1% times that of any other 
Chicago newspaper, out-pulls the 
other papers by at least 3 to 1 and 
as much as 15 to 1. 

More Chicago families read the 
Tribune than the top five weekly 
magazines combined; more than six 
times as many Chicagoans turn its 
pages as turn on the average eve- 
ning TV show! 


Chicago Tribune 


